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MH  GOOD  FOR  BUn... 

Kudos  for  the  Sept.  24  editorial,  | 
“FCC  gets  the  picture”  [p.  9].  It’s  i 
past  time  for  the  Federal  Commu-  | 
nications  Commission  to  scrap  the  cross¬ 
ownership  ban.  Sure,  it  would  be  good  for 
my  business,  but  I  have  a  special  view. 

I  worked  on  both  the  print  and  broadcast  ' 
sides  of  a  newspaper-radio  combination 
when  I  started  my  career  in  Asbury  Park, 

N.  J .  The  radio  desk  was  in  the  newspaper  [ 

newsroom !  Later,  I  spent  10  years  at  The  ' 

Associated  Press.  More  recently,  T  watched  ! 
how  well  Media  General  Inc.  integrated  its  I 
newspaper  and  TV  coverage  in  Tampa,  Fla.  i 
There  should  be  no  doubt  consumers  will  i 
be  better  served  when  newspapers  add  their 
resources  to  broadcast  media.  When 
allowed,  how  will  the  publishing  industry 
respond?  Will  newspapers  seek  to  own  ■ 

multiple  radio  stations  in  their  home  mar-  1 
kets,  or  buy  one  station  with  the  goal  of  op¬ 
erating  it  as  a  community-service  “voice”?  i 
I  see  merits  in  either  case.  ' 

Let’s  hope  the  FCC  has  finally  recognized 
the  benefits  of  cross  ownership  in  this  new 
world  of  print,  cable,  terrestrial  radio  and 
TV,  satellite  radio  and  TV,  and  the  Internet. 

GLENN  SERAFIN 
PRINCIPAL 
Serafin  Bros.  Inc.  ! 
Broadcast  Brokerage  &  Finance  j 
Tampa,  Fla. 

COMIC-ALCONSIOERATIONS 

I  AM  GLAD  MoRT  WaLKER  CITED 
Charles  Schulz  in  his  reply  to  my 
letter  [“See  you  in  the  funny 
papers,”  Oct.  1,  p.2]. 

This  is  what  Schulz  said  when  he 


was  asked  if  he  was  going  to  allow 
“Peanuts”  to  be  continued  after  his 
death:  “Eveiything  has  to  end  sometime, 
and  I’ve  seen  it  happen  too  often  that 
comic  strips  have  been  carried  on  by 
others,  and  it’s  a  very  individual  medium. 

I  can  think  of  very  few  that  have  been 
carried  on  well  by  someone  else  because 
you  are  putting  your  whole  being  into 
this,  and  I  doubt  very  much  if  it  can  be 
done  well  by  someone  else”  (MJM 
Entertainment,  “An  Interview  With 
Charles  Schulz,”  http://www.mjm 
group.com/Transcripts/Charles 
_Schulz.htm). 

The  idea  that  a  syndicate  can 
perpetuate  a  comic  strip  after  the  original 
talent  dies  is  an  artistic  travesty.  It  is  a 
disservice  to  editors,  aspiring  cartoonists, 
and  future  newspaper  readers. 

As  far  as  I  know,  Bach  has  not  inked  a 
new  piece  of  music  for  some  time  and 
Monet  has  not  done  any  additional  panels 
for  his  “Water  Lilies”  series.  Why  does 
this  practice  of  plugging  in  a  writer  and 
an  inker  after  a  talent  dies  continue  on 
the  canvas  of  newspaper  pages? 

DAN  DALTON 
NORTHEAST  SALES  MANAGER 
Universal  Press  Syndicate 
Kansas  City,  Mo. 

Clarification 

In  “0,3 figures  illustrate  ad  slump”  Oct.  22, 
p.  8,  confusion  may  have  resulted from  the 
time  frame  indicated  by  the  headline  and  a 
paraphrase  of  comments  made  by  Gannett 
Co.  Inc.  CEO  Douglas  H.  McCorkindale 
regarding  the  expected  performance  of  the 
company.  In  speaking  of  a  .sharp  recovery, 
he  was  referring  to  the  third  and  fourth 
quarters  of 2002. 
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NOV.  lO,  lysi: 

The  Detroit-based  Packard 
Motor  Car  Co.’s  1952  models 
will  be  launched  Nov.  14  in  the 
“greatest  smash  advertising 
campaign  in  company  history,” 


with  1,370  newspapers  in  1,300 
cities  throughout  the  United 
States  getting  two-thirds  of  a 
$4.5-million  ad  budget 

A  corps  uf  more  than  50 


reporters  and  photographers 
made  sure  than  the  recent 
atomic  experiments  at  Yucca 
Flat  in  Nevada  were  perhaps  the 
most  thoroughly  covered  of  all 
America's  nuclear  tests  to  date. 
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The  Seattle  Times 
Co.,  which 
weathered  a  costly 
strike  that  buffeted 
its  flagship  Seaff/e 
Times  almost  a  year 
ago,  may  be  able  to 
avoid  another  one 
across  the  country. 

Its  Portland  Press 
Herald/Maine  Sunday 
Telegram  and  the 
Portland  Newspaper 
Guild  have  agreed 
tentatively  on  a  new 
8^/2-year  contract 
after  2V2  years  of 
negotiations. 

Guild  members 
may  vote  on  the 
proposal  Nov.  14,  a 
representative  said. 

Under  the  agree¬ 
ment,  members 
would  receive  3.5% 
raises  for  every  14 
months  between 
December  1998  and 
June  2002,  as  well 
as  3%  raises  in  each 
of  the  following  five 
years.  They  also 
would  pay  a  bigger 
share  of  their  health - 
insurance  premiums, 
with  such  payments 
rising  to  20%  from 
10%  over  the  next 
four  years. 

In  an  apparently 


had  to  walk  this  tightrope  more  carefully  than  ever. 

While  anthrax  is  obviously  a  lead  local  story  in 
New  York,  Washington,  Trenton,  NJ.,  and  Boca  Ra¬ 
ton,  Fla.,  editors  in  areas  where  the  deadly  substance 
has  yet  to  appear  are  approaching  it  more  gingerly. 
Although  most  say  they  are  covering  the  story  big  on 
a  national  level,  they  differ  over  how  to  report  local 
scares  without  inspiring  copycats  or  being  accused  of 
withholding  crucial  facts. 

“It  seems  that  our  readers  want  to  know  what 
is  going  on,”  said  Reed  Eckhardt,  managing  editor 
of  the  Wyoming  Tribune-Eagle  in  Cheyenne.  Eck¬ 
hardt  has  reported  each  of  a  dozen  false  alarms 
about  anthrax  in  his  circulation  area  —  right  on  the 
front  page.  The  Oct.  23  issue’s  banner 
I  headline,  for  example,  warned:  “Myste- 
>1  rious  white  powder  found  at  Guard.” 
I  Two  days  later,  lab  tests  showed  that 
letters  to  the  Wyoming  Army  National 
I  Guard  station  were  free  of  anthrax. 

I  In  New  Jersey,  The  Trentonian  has 
I  had  legitimate  reason  to  feature  the  story 
every  day,  since  anthrax-laced  letters 
were  mailed  via  a  local  postal  facility. 
But,  even  with  so  much  hard  news  to  re¬ 
port,  the  tabloid  on  Oct.  24  devoted  its 

i  front  page  to  a  local  high-school  anthrax 
hoax  involving  crushed  breath  mints 
^  (complete  with  a  photograph  of  un¬ 
crushed  breath  mints),  then  two  pages 
later  carried  a  report  on  a  “white  powder” 
found  at  a  doughnut  shop. 

For  most  editors  who  spoke  with  E^P, 
however,  caution  has  taken  hold.  “We  are 
not  reporting  anthrax  scares,  only  docu¬ 
mented  cases  of  infection,”  said  James 
Willse,  editor  of  The  Star-Ledger  in 


As  anthrax  anxiety  spreads,  editors 
face  daily  decisions,  with  most 
aspiring  to  a  vigilant  calm' 


BY  JOE  STRUPP 

The  anthrax  scare  reached  a  new  peak 
last  week  with  multiple  new  cases  and  the 
death  of  a  woman  who  had  no  identifiable 
source  of  exposure  to  the  substance.  For  newspapers, 
covering  the  anthrax  crisis  has  become  a  daily 
balancing  act  between  providing  information  and 
sparking  panic,  and  the  week’s  events  meant  editors 
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related  move,  man¬ 
agement  has  restored 
the  bylines  of  union 
members  that  had 
been  withheld  after 
they  engaged  in  a 
byline  strike  in  July. 

-  LUCIA  MOSES 

PRE2’S  PAPERS 
ONTHESHEIF? 

Journalists  and 
historians  can 
expect  to  have  a 
harder  time  obtaining 
papers  that  shed  light 
on  decision-making 
by  U.S.  presidents, 
according  to  critics 
of  a  new  presidential 
directive. 

President  Bush 
signed  the  executive 
order  late  Thursday. 

It  gives  former 
presidents  as  much 
power  as  the 
incumbent  to  block 
papers’  release,  and 
adds  a  requirement 
for  those  seeking 
documents  to  demon- . 
strate  their  need. 

The  White  House 
said  the  order  sets  up 
a  system  to  release 
presidential  papers. 
Historians  disagree. 
“It’s  a  giant  step 
backward  in  terms  of 
openness  in  govern¬ 
ment,”  said  Bruce 
Craig,  director  of  the 
National  Coordinating 
Committee  for  the 
Promotion  of  History, 
which  represents  his¬ 
torians  and  archivists. 
-TODD  SHIELDS 

ALTUUINCHFOR 

Mmm[ 

Symbolic  of  its 
growing  hipness, 
St.  Petersburg,  Ra., 
is  about  to  get  its 
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Newark,  N.J.  “We  generally  don’t  carry  bomb 
scares.  There  is  no  need  to  carry  them,  and  there  is 
no  need  to  carry  these.” 

Tommy  Miller,  managing  editor  of  the  Houston 
Chronicle,  played  the  first  local  anthrax  scare  on 
Oct.  16  on  Page  One.  But  he  has  since  given  similar 
incidents  little  or  no  coverage.  “An  emergency  room 
was  closed  for  four  hours  last  week 
because  of  a  scare,”  he  said.  “It  was 
an  inside  brief.” 

The  Salt  Lake  Tribune  in  Salt 
Lake  City  recently  chose  to  ignore  a 
terrorist  scare  at  a  major  local  shop¬ 
ping  area,  even  though  it  involved 
police  barricades  and  a  horrendous 
traffic  jam.  The  Tribune’s  reader 
advocate,  Shinika  Sykes,  later  ex¬ 
plained  to  angry  readers  that  it  was 
not  a  “life-threatening  situation.  ... 

One  thing  all  of  us  must  do  during 
these  trying  times  is  maintain  some¬ 
thing  akin  to  a  vigilant  calm.” 

Several  journalism  organizations 

—  such  as  the  Poynter  Institute 
(http://www.po)Titer.org)  of  St. 

Petersburg,  Fla.,  and  FacsNet  (http://www.facsnet  | 
.org)  of  Pasadena,  Calif.  —  have  put  out  guidelines  ! 
to  help  editors  decide  how  to  play  anthrax  stories.  ! 
Editors  are  warned  of  the  dangers  of  “crying  wolF  ^ 
and  told  to  avoid  scare  words.  They  are  advised  to  I 
carefully  judge  the  true  threat,  the  factual  basis  of  I 
the  information  and  how  relevant  it  is  to  the  public,  ! 
and  the  likely  consequences  of  reporting  the  scare  : 

—  in  raising  anxiety  or  inspiring  copycats. 

“The  job  of  the  press  in  this  situation  is  to  put  the  : 
real  risks  in  perspective,”  said  Jack  Cox,  CEO  and 
president  of  FacsNet.  “Reporters  need  to  know  the 


science,  technology,  and  medicine  involved  in  this.”  i  j 
Poynter  instructor  A1  Tompkins  stressed  that  the  j  | 
tone  and  degree  of  coverage  is  most  important.  1 1 
“There  are  alternatives  to  putting  everything  above  j 
the  fold  in  big  headlines,”  he  said.  “Look  at  the  i ! 
effect  these  scares  have  on  police  overtime,  health 
institutions,  and  preparedness.” 

Following  the  “common  sense”  i ! 
approach,  Richard  Tapscott,  man-  ; ! 
aging  editor  of  The  Des  Moines  \  \ 
(Iowa)  Register,  spiked  a  recent 
story  on  a  woman  w'ho  had  flulike 
symptoms  and  was  being  tested  for 
anthrax.  “It  occurred  to  us  that  this 
woman  would  have  no  reason  to  be 
exposed  to  anthrax,”  Tapscott  told 
E^P,  adding,  “It  turned  out  she 
did  not  have  it.” 

The  Register  is  among  those  pa¬ 
pers  that  have  provided  new  fea¬ 
tures  to  give  readers  information 
on  the  scientific  and  health  issues, 
running  a  Q-and-A  section  each 
day  with  questions  phoned  in  and 
e-mailed  by  readers.  In  the  Regis¬ 
ter's  Oct.  29  column,  for  example,  a  local  professor 
of  public  health  responded  to  a  reader  concerned 
about  mail  deliveries  by  declaring,  “You’re  more 
likely  to  die  from  a  paper  cut.”  And  back  when  ' 
other  papers  were  topping  Page  One  with  the  story  i 
that  an  assistant  to  NBC  News’  Tom  Brokaw  had 
been  exposed.  The  Bakersfield  Californian  broke 
ranks,  leading  with  a  somber  anthrax  Q-and-A 
under  the  headline:  “Anthrax  hard  to  spread.” 

Yesterday,  The  Boston  Globe  was  set  to  run  a  16- 
page  special  section  on  bioterrorism,  said  Editor 
Martin  Baron,  to  simply  “lay  out  the  information.”  11 
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Boston  Globe's  special  section 


Newspapers  worry  postal  ‘fix’  is  in 


BY  TODD  SHIELDS 

WASHINGTON 

DRAFT  POSTAL- 

reform  bill 
circulating 
here  is  drawing  wary 
reactions  from  news¬ 
paper  industry  figures, 
with  some  saying  the 
measure  could  under¬ 
mine  newspapers  while 
boosting  their  direct- 
mail  competitors. 

Coming  weeks  could 
see  preliminary  votes 
on  the  170-page  bill 
drafted  by  Rep.  John 
McHugh,  R-N.Y., 
who  chaired  a  postal 


subcommittee  in  the 
last  Congress. 

The  National 
Newspaper  Association 
(NNA),  which  mostly 
represents  community 
newspapers,  supports 
McHugh’s  underlying 
goal  of  “postal  reform 
in  a  balanced  way,”  said 
NNA  Vice  President 
Senny  Boone.  But, 
she  noted,  “We  still 
have  some  questions” 
about  McHugh’s 
proposed  rate-setting 
mechanism. 

At  present,  the  U.S. 
Postal  Service  (USPS) 


can  adjust  rates  only 
after  a  months-long 
process  overseen  by  tbe 
i  independent  Postal 
I  Rate  Commission. 

McHugh  would  let 
I  the  USPS  itself  adjust 
I  rates  so  long  as  its 
!  revenue  remains  within 
I  certain  limits. 

McHugh  believes 
I  that  would  create 
i  incentives  to  reduce 
'  costs  and  earn  a  profit, 
j  In  the  current  system, 
j  the  USPS  simply  passes 
costs  along,  rather  than 
seeking  to  lower  rates. 

Others  say  McHugh’s 


reform  could  let  the 
USPS  grant  favored 
treatment  to  its 
biggest  customers, 
mass-market  mailers, 
which  compete  with  j 

newspapers  for 
advertising.  Said 
Paul  Boyle,  a  vice  j 

president  of  the  j 

Newspaper  Association  i 

of  America,  which  l 

mostly  represents  daily  ' 

newspapers,  “It’s  likely  j 

rates  for  favored  ' 

mailers  would  go  down  ' , 

or  stay  steady  —  and  1 1 

rates  for  [other]  I 

mailers  would  go  up.”  (1 
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Its  money  that  matters 


Metros  make  circulation  oains 


Pricing  policy  appears  to  be  the  driver 
for  the  papers  with  the  best  numbers 
in  most  recent  ABC  reporting  period 

BY  MARK  FITZGERALD 

CHICAGO 

IN  THE  LATEST  AUDIT  BUREAU  OF  CIRCULATIONS  ; 

(ABC)  reporting  period  concluded  in  Septem¬ 
ber,  the  most  important  influence  on  news-  j 
paper  circulation  was:  (A)  The  single-copy  sales  j 
spike  after  the  events  of  Sept.  11.  (B)  New  ABC 
rules  that  now  permit  bulk  sales  and  steeply  j 
discounted  subscriptions  to  be  counted  as  top-line  | 
paid  circulation.  (C)  None  of  the  above. 

Go  to  the  head  of  the  class  if  you  picked  (C).  i 
For  all  the  talk  that  this  reporting  period  would  ] 
usher  in  a  new  age  —  first  because  of  the  new  rules,  | 
and  later  because  of  the  terrorist  attacks  on  ' 
America  —  the  fact  is  that  for  the  vast  majority  of 
papers  reporting  in  this  ABC  FAS-FAX,  single¬ 
copy  and  subscription  pricing  held  the  greatest 
sway  over  which  direction  circulation  numbers 
went.  As  Cyndi  Lauper  sang  back  in  the  1980s, 
money  changes  everything. 

As  it  turns  out,  only  a  few  papers  took  aggressive 
advantage  of  the  new  reporting  rules. 

By  far  the  biggest  daily-circulation  winner  in  ! 
this  FAS-FAX,  which  compiled  publisher  reports  ' 
of  their  average  circulations  over  the  six-month 
period  ended  Sept.  30,  was  the  New  York  Post, 
which  last  year  cut  its  daily  cover  price  to  25  cents  i 
from  50  cents.  Sales  of  the  tabloid  jumped  22.2%,  j 
to  533,860. 

By  far  the  biggest  daily-circulation  losers  —  on  j 
purpose  —  were  the  Denver  dailies,  with  pricing  i 
again  a  key  factor.  In  January,  they  formally  ended  ! 
their  long  and  brutal  newspaper  war,  which  ; 
included  annual  subscription  prices  cheaper  than  ! 
a  barbershop  haircut.  They  pushed  their  pricing  up 
to  industry  norms,  and,  as  a  result,  the  Rocky  j 
Mountain  News’  average  of  309,938  copies  is  i 
24.5%  lower  than  it  reported  last  year  and  The  \ 
Denver  Post’ s  average,  305,929,  is  down  25%.  Last  | 
year  at  this  time,  the  Rocky  and  the  Post  were,  j 
respectively,  the  l6th  and  17th  biggest  papers  in  } 
America.  Now,  they  are  27th  and  29th.  ! 

Somewhere  in  the  middle  among  big  metro  i 
circulation  losers  was  the  Milwaukee  Journal 
Sentinel,  which  declined  8.5%,  to  255,098.  The  big 
reason  for  the  drop:  The  Journal  Sentinel  stopped 
offering  50%  discounts  to  new  subscribers.  “It 
was  a  higb-churn  group  of  subscribers,”  said 


TOP  20  DAILY  PAPERS 

ABC  FAS-FAX fitr  Top  20  DaUy  Newspapers  AVCRAGC  DAILY  GAtH/lOSS  SAME 

FOR  SIX  MONTHS  ENDED  SEPT.  30.  2001  CIRCDUTIOM  PERIOD  LAST  TEAR 

1  USA  Today  m-nu)* 

2.149.933 

(16.104) 

(0.7%) 

■2  The  Wall  Street  Journal  m-f) 

1.789,985 

17.856 

1.0% 

,!.  The  New  York  Times  (M-F) 

1.189.371 

12.189 

1.1% 

■-  Los  Angeles  Times  {Nl-W) 

944.383 

** 

-  The  Washington  Thtst  (M-F) 

759.864 

(5.704) 

(0.7%) 

E  Daily  News.  Hew  York  m-T) 

734.473 

32.511 

4.6% 

7.  Chicago  Tribune  (W-F)*** 

675.847 

12.468 

1.9% 

s  Newsday,  Melville.  N.Y  (M-F) 

577.354 

653 

0.1% 

“  Houston  Chronicle  [H-Sat] 

551.854 

5.769 

1.1% 

w  New  Ybrk  Post  m-T) 

533.868 

97.064 

22.2% 

ti.  San  Francisco  Chronicle  (M-F) 

512.642 

55.014 

12.0% 

I  •! .  The  Dallas  Morning  Newst  (M-Thu) 

494.890 

(1.669) 

(0.3%)  : 

i.-t  Chicago  Sun-Times  (tA-F) 

480.920 

9.008 

1.9% 

■  1  The  Boston  Globe  (M-F) 

471.199 

4.355 

0.9%  1 

I  -  The  Arizona  Republic,  Phoenix  (M-F) 

451.288 

tt 

Ki.  Star  Tribune,  Minneapolis  (Thu-Sat)tft  413,085 

1.470 

0.4% 

17  The  Star-Ledger,  Newark.  NJ.  (M-F) 

410.547 

3.010 

0.7% 

1  ft .  Detroit  Free  Press  (M-F) 

371.261 

4.855 

1.3% 

1.9.  The  Philadelphia  Inquirer  m-F) 

365.154 

(35.231) 

(8.8%) 

20.  The  Plain  Dealer,  Cleveland  (M-Sat) 

359.978 

(4.730) 

(1.3%) 

•Fnday  edition  reported  separately  m  FAS-FAX  as  2.608,654,  a  decrease  ot  5,483  copies,  or  0.2%.  from 
year-ago  period  Five-day  average  calculated  by  EiP:  2.241.677.  a  decrease  of  13.9%  copies,  or  0.6%. 
under  the  year-ago  period 

**Change  in  reporting  frequency  not  reftected  in  FAS-FAX  report.  The  LA.  Times  reports  its  M-W  average 
as  944.303.  M-F  average  calculated  by  W:  967.226.  a  decrease  of  66.175  copies,  or  6.4%.  under  year 
ago  period 

***M-F  average  calculated  by  EiP  621.305.  an  increase  of  1.530  copies,  or  0.2%.  over  year-ago  period. 
IM-F  average  calculated  by  fiP  509,562,  a  decrease  of  4,243  copies,  or  0.8%.  under  year-ago  period 
I  fChange  in  reporting  frequency  Separate  Saturday  average  for  period  not  reported 
TUU-Sat  average  calculated  by  EiP  376.765.  an  increase  of  2,501  copies,  or  0.7%.  over  year-ago 
peinixl. 


TOP  20  SUNDAY  PAPERS 

ABC  FAS-FAX  for  Top  20  Sunday  Newspapers  AVERAGE  SDHDAY  GAIN/LOSS  SAME 

FOR  SIX  MONTHS  ENDED  SEPT  30,  2001  CIRCBLATIOR  PERIOD  LAST  YEAR 

1  I  The  Hew  Ybrk  Times 

1.668.650 

(13.557) 

(0.8%) 

1  J  Los  Angeles  Times 

1.369.066 

(10.501) 

(0.8%) 

1  -  The  Washington  Post 

1.059.646 

(8.235) 

(0.8%) 

1  1  Chicago  Tribune 

1.010.704 

1.738 

0.2% 

1  '  Sufn/ajrAfeivs.  New  York 

002.215 

12,973 

1.6% 

1  E.  The  Denver  PostIRocky  Mountain  News  801.315 

tm 

'  !  7.  The  Dallas  Morning  News 

766,307 

(20.556) 

(2.6%) 

'  1  s.  The  Detroit  News  t  Free  Press 

749,113 

(144) 

(0%) 

1  9.  Houston  Chronicle 

744.804 

3.982 

0.5% 

10  .  The  Philadelphia  Inquirer 

732,412 

(65.040) 

(8.2%) 

1  II.  The  Boston  Globe 

704.052 

(18.649) 

(2.8%) 

1  12.  Newsday,  Melville,  N.Y 

675.619 

152 

0% 

i;;.  Star  Tribune,  Minneapolis 

671.359 

(3.442) 

(0.5%) 

It  Manta  Journal  and  Constitution 

640.292 

(6.079) 

(0.9%) 

i.'i.  The  Star-Ledger, Hemark.Hl 

600.542 

527 

0.1% 

Hi  The  Arizona  Republic,  Ptioenii 

554.502 

(4.587) 

(0.8%) 

17  San  Francisco  Examiner  t  Chronicle 

523,096 

(29.304) 

(5.3%) 

1  iH  St  Louis  Post-Dispatch 

465.904 

(1.261) 

(0.3%) 

1  19  Seattle  Times/Post-Intelligoncer 

470,812 

(24.251) 

(4.0%) 

21)  7Ae  P/a/n  Dealer,  Cleveland 

477,515 

(6.519) 

(1.3%) 

ItllUnder  joint-operating  agreement  begun  in  lanuary.  The  Denver  Post  and  Rocky  Mountain 
Sews  now  publish  a  combined  Sunday  issue 

spokesman  Bob  Dye.  “We  thought  [ending  the  dis¬ 
count]  was  a  good  business  decision  that  would 
help  us  on  the  revenue  side,  and  that  it  wasn’t 
worth  it  for  the  high  churn  we  were  getting.”  The 


own  aKernative 
weekly  newspaper. 
Dean  Capone  and 
wife  Kristi  Siegel, 
both  veterans  of  the 
Sf.  Petersburg  Tunes, 
plan  to  launch  Sf. 

Pete  Weekly 
Wednesday. 

The  area  is  already 
served  by  the  Tampa- 
based  Weekly  Planet 
and  the  economy 
could  be  better,  but 
Capone  said  the 
Planet  revolves 
around  Tampa  and 
that  alternatives  are 
faring  better  than 
mainstream  papers. 

-  LUCIA  MOSES 

eiVAlSMEeCE 
ONLINE  AD  OPS 

Real  Media  Inc. 

and  rival  24/7 
Media  Inc.  will  merge 
to  become  24/7  Real 
Media,  perhaps 
the  largest  online 
advertising-service 
business. 

Real  Media  share¬ 
holders  will  be  issued 
8.3  million  shares  of 
24/7  Media  stock,  in 
a  deal  valued  at 
about  $1.9  million. 

Real  Media's 
majority  owner, 
PubliGroupe  of 
Switzerland,  will  own 
about  15%  of  the 
New  York-based 
company,  which  will 
be  headed  by  24/7 
Media  CEO  David 
Moore. 

-  CARL  SULLIVAN 


ON  THE  TIMES' 

The  disruption  of 
Internet  access 
at  The  New  York 
Times  on  Tuesday 
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and  Wednesday  was 
caused  by  Nimda.E, 
a  new  strain  of  the 
Nimda.A  worm  that 
wrought  havoc  on 
numerous  computer 
systems  in  mid- 
September. 

Catherine  Mathis,  a 
New  York  Times  Co. 
spokeswoman,  said 
the  worm,  which 
originated  in  the 
Asia-Pacific  region, 
affected  employees' 
ability  to  access  the 
Net  for  about  a  day. 

Although  outside 
users  were  still  able 
to  visit  The  New  York 
Times  on  the  Web 
(http://www.nytimes 
.com),  its  staff  was 
unable  to  update  the 
site  for  a  time. 

-  WAYNE  ROBINS 

SCALPING  FOR 
THEDI6ERATI 

Need  tickets?  If 
so.  The  Orange 
County  (Calif.) 
Register’s  Web  site 
(http://www.oc 
register.com)  is 
among  the  latest  that 
might  be  able  to  help, 
having  struck  a  two- 
year  deal  with 
LiquidSeats,  a  bridge 
between  buyers  and 
sellers  of  seats  for 
concerts  and  sporting 
events.  (No  more 
furtive  lurking  outside 
stadiums  in  states 
where  scalping  is 
illegal.) 

Tickets  are  either 
auctioned  or  offered 
for  a  fixed  price  — 
interested  buyers  are 
notified  by  e-mail. 
Current  LiquidSeats 
customers  include 
Knight  Ridder,  the 
Seattle  Times  Co., 
and  The  Arizona 
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angle  of  the  drop,  though,  was  steeper  than  the 
paper  had  expected,  Dye  said. 

The  Los  Angeles  Times  also  took  a  hit  because  it 
chose  to  raise  its  weekday  single-copy  price  to  50 
cents  from  25  cents.  Measured  on  the  Monday-to- 
Friday  basis  it  has  used  in  recent  years,  the  L.A. 
Times  declined  6.4%,  to  967,226,  in  this  period. 

From  now  on,  however,  the  L.A.  Times,  like 
many  other  big  papers,  is  choosing  to  emphasize 
its  late-week  issues,  and  no  wonder:  In  this  FAS- 
FAX,  it  reported  its  Thursday-to-Saturday  circu¬ 
lation  average  as  1,000,610. 

The  exception  to  the  pricing  rule  was  the  St. 
Petersburg  (Fla.)  Times,  which  increased  its  week¬ 
day  single-copy  price  to  35  cents  from  a  quarter  in 
its  core  circulation  area  —  yet 
managed  a  1.7%  increase  in 
total  paid  circulation.  “Re¬ 
search  showed  our  single-copy 
buyers  took  great  value  in  the 
newspaper,  and  even  at  the 
higher  price,  it’s  still  only  35 
cents,”  President  and  Editor 
Paul  Tash  said. 

After  decades  of  sometimes 
intense  debate,  ABC  with  this 
FAS-FAX  implemented  rules 
permitting  papers  to  include 
bulk-sales  copies  sold  for  free 
distribution  by  hotels,  airlines, 
universities,  and  others,  as 
well  as  individual  newspapers 
sold  for  as  little  as  25%  of  the 
“base  price”  of  a  copy  or  sub¬ 
scription. 

But  few  papers  have  done 
much  with  this  so  far,  and 
none  were  guaranteed  a  cir¬ 
culation  bump.  ABC,  for  com¬ 
parison  purposes,  adjusted 
upward  the  papers’  numbers 
from  six  months  ago,  as  if  the 
new  accounting  rules  were  in 
place  then. 

Some  of  the  papers,  there¬ 
fore,  ended  up  showing  year- 
to-year  declines  because  of  the 
fall-off  in  business  travel  and 
hotel  stays  that  started  in  the  spring  and  acceler¬ 
ated  after  Sept.  11,  cutting  into  their  bulk  sales. 
USA  Today  —  now  the  nation’s  largest  paper  by  a 
margin  of  nearly  370,000  copies  over  the  second- 
place  Wall  Street  Journal  —  declined  0.2%,  large¬ 
ly  because  of  its  dependence  on  these  bulk  sales. 
In  this  FAS-FAX,  “other”  paid  circulation  for  the 
paper  was  985,731  Monday-to-Thursday,  or 
45.8%  of  total  paid  circulation. 

The  single-copy  spike  coming  after  Sept.  11, 
accounting  for  just  18  days  of  the  six-month 
period,  was  even  less  of  a  factor,  circulation  execu¬ 
tives  said.  Weekday  circulation  at  the  Chicago 


Sun-Times  was  up  1.9%  over  last  year,  and  Vice  | 
President  for  Circulation  Mark  Hornung  said  ; 
stronger  single-copy  sales  was  one  reason  why.  But 
post-Sept.  11  sales  made  up  only  a  third  of  the  sin¬ 
gle-copy  increases  during  the  period,  Homung  said. 

The  bigger  difference?  Once  again,  it  was  pric-  i  j 
ing.  Said  Hornung:  “Our  largest  competitor  was 
marketing  very  aggressively,  and  we  chose  to  chase 
them.  We  are  comfortable  marketing  at  25%  [of 
the  base  price].”  Steeply  discounted  individual  and  | 
bulk  sales  accounted  for  only  about  4.5%  of  total 
Sun-Times  circulation.  I 

The  tabloid’s  market-leading  rival,  the  Chicago  \ 
Tribune,  reported  no  discounted  individual-paid  j  j 
copies  and  about  23,000  copies,  or  3.5%  of  total  | 
circulation,  in  the  “other”  cat¬ 
egory.  The  Tribune’s  daily  cir-  !  | 
culation  was  up  1.9%  for  its  !j 

emphasized  Wednesday-to-  j  j 

Friday  period,  and  up  0.2%  |1 

for  Sundays.  “We  really  tried  ! 

to  focus  on  our  core  marketing 
strategies,”  said  Vince  Casano¬ 
va,  vice  president  of  circula¬ 
tion  and  consumer  marketing.  | 
“Home  delivery  was  very  j  [ 

strong,  and  retention  seems  to 
be  improving.”  i 

The  Newspaper  Association  ’ 
of  America  (NAA)  reported 
daily  newspaper  readership  as 
measured  by  its  Competitive  ij 
Media  Index  had  increased 
since  its  last  comparable  re-  || 
port  in  the  spring.  The  NAA  : ! 
said  54.3%  of  all  adults  re-  | 
ported  reading  a  newspaper 
“yesterday,”  up  from  53.5%  in  ;  [ 
the  spring  report.  j  j 

A  doleful  pattern  emerges  I 
from  the  numbers,  however. 

The  current  54.3%  readership 
figure  represents  a  decline 
from  55.1%  in  the  report  re¬ 
leased  last  fall,  which  itself 
was  a  decrease  from  56.2% 
readership  in  the  fall  of  1999. 

The  Inland  Press  Associa¬ 
tion  has  documented  a  similar  circulation  decline  j 
in  a  four-year  analysis  it  just  completed  of  figures 
from  the  “Cost  and  Revenue  Study”  it  administers  ' 
for  the  industry.  Of  the  168  dailies  participating  | 
every  year  between  1997  and  2000,  Inland  Execu¬ 
tive  Director  Ray  Carlsen  said,  only  25  showed 
circulation  increases  over  four  years,  nine  re¬ 
mained  flat,  and  all  others  showed  decreases. 

“The  generalization  that  sticks  out  is  that  cir¬ 
culation  is  going  down,”  Carlsen  said.  But  perhaps 
better  news  will  come  with  the  next  ABC  FAS- 
FAX,  which  will  more  fully  reflect  the  post-Sept.  11 
circulation  picture.  ID 


TOP  10 

DAILY  NEWSPAPER 

ri:ai)ership  makkeis 

(Among  the  Top  50  U.S.  Markets) 
Percentap  of  adults  who  reported  reading  a 
newspaper  “yesterday”: 


Hartford/New  Haven.  Conn. 

West  Palm  Beach,  Fla. 

63.8% 

Boston 

63.6% 

Cleveland 

62.2% 

New  York 

62.1% 

.  Providence,  R.l./New  Bedford,  Mass. 

62.0% 

Tampa/St  Petersburg/Sarasota,  Fla. 

61.7% 

;  Harrisburg/Lancaster/LebanonAork,  Pa. 

>  Philadelphia 

61.0% 

60.4% 

1  Pittsburgh 

60.3% 

rop  10 

SUNDAY  NEWSPAPER 
READERSHIP  MARKETS 
(Among  the  Top  50  U.S.  Markets) 


Percentage  of  adults  who  repotted  reading  the 
most  recent  Sunday  newspaper: 


West  Palm  Beach,  Fla. 

75.6% 

Tampa/St  Petersburg/Sarasota,  Fla. 

75.3% 

Providence,  R.l./New  Bedford.  Mass. 

73.7% 

Cleveland 

73.5% 

Hartford/New  Haven,  Conn. 

73.1% 

.  Minneapolis/St  Paul 

70.9% 

'  Buffalo.  N.Y 

70.8% 

1  Philadelphia 

70.5% 

;  Milwaukee 

69.9% 

1  New  York 

69.6% 

Source;  Newspaper  Association  of  America’s  (NAA) 
Fall  2001  Competitive  Media  Index,  an  NAA  analysis 
of  market  data  ♦rom  Scartxrrough  Research  for  the 
one-year  period  ending  March  2001 
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CALENDAR 


NOVEMBER 

lU  OU  27th  Annual 
Creative  Seminar, 
Adweek  Conferences, 
Hyatt  Regency 
Tamaya  Resort  & 

Spa,  Santa  Ana 
Pueblo,  N.M. 


JANUARY 

Mnaa 

Operations 
SuperConference, 
Newspaper  Association 
of  America,  Hyatt 
Regency  Phoenix  at 
Civic  Plaza,  Phoenix 


29-30 


2001 

Editor  and 
Marketeer 
Conference  & 
Exhibition,  World 
Association  of 
Newspapers,  Four 
Seasons  Ritz  Hotel, 
Lisbon,  Portugal 

DECEMBER 

M  Adweek 
Forum  @ 

Fall  Internet  World, 

Adweek  Conferences, 
Jacob  K.  Javits 
Convention  Center, 
New  York 


20-23: 


INAA 

Cooperative 
Marketing  &  Sales 
Conference,  News¬ 
paper  Association  of 
America,  San  Diego 
Marriott  Hotel  & 
Marina,  San  Diego 


Interactive 
Newspapers 
Conference  &  Trade 
Show,  Adweek 
Conferences,  San  Jose 
Convention  Center, 
San  Jose,  Calif. 

IPAKey 
Executives 
Conference, 

Inland  Press 
Association,  The 
Registry  Resort  Hotel, 
Naples,  Fla. 

MARCH 


Hotel,  Philadelphia 


1M9 


Mid-Atlantic 
NAME  March 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and  | 

Marketing  Executives,  | 

Emerald  Pointe  i 

Resort  &  Conference  j 

Center,  Lake  Lanier  I 

Islands,  Ga.  j 


APRIL 

SABEW 
Annual 
Convention,  Society 


20-30 


ence.  Newspaper  Asso¬ 
ciation  of  America,  San 
Diego  Marriott  Hotel  & 
Marina,  San  Diego 


FEBRUARY 

E&P’s  13th 
Annual 


0-9 


Conference, 
Investigative 
Reporters  and  Editors, 
National  Institute 
for  Computer- 
Assisted  Reporting, 
and  The  Philadelphia 
Inquirer,  DoubleTree 


Hilton  Tapatio  Cliffs 
Resort,  Phoenix 

NOTE:  To  list  events, 
please  e-mail  to 
calendar  editorand 
publisher.com  or fax 
to  (646)  654-5370. 


Media  twister  in  Kansas 


Convergence  hits  the  heartland 


Triple  play  for  Lawrence’s  World  Co. 


BY  LUCIA  MOSES 

A  LOT  OF  NEWS- 

papers  are  cozy- 
ing  up  to  local 
TV  and  online  news 
operations  in  the  name 
of  convergence.  Few 
have  gone  so  far  as  to 
move  in  together,  and 
those  that  have  tend  to 
be  in  larger  markets. 

An  exception  is  in  Law¬ 
rence,  Kan.,  where  the 
World  Co.  recently  unit¬ 
ed  the  news  functions  of 
its  19,065-circulation 
Joumcd-World,  its  Web 
site  (http://www.ljworld 
.com),  and  its  6News 


cable  TV  operation. 

With  bigger  papers  in 
Topeka  to  the  west  and 
Kansas  City,  Mo.,  to  the 
east,  convergence  is 
one  way  for  the  family- 
owned  company  to  stay 
competitive. 

Newspaper  and  TV 
reporters  now  work  side 
by  side  around  a  central 
horseshoe-shaped  news 
desk  in  a  remodeled 
building  next  to  their 
old  homes.  As  in  other 
convergence  situations, 
the  challenge  is  to  get 
print  staffers  to  think  in 
terms  of  broadcast,  and 


World  Co.  hosts  open  house 

vice  versa.  “Nobody’s 
written  the  book  on  this 
yet,”  said  Ann  Gardner, 
the  company’s  new 
multimedia  managing 
editor.  “The  thing  we’re 
still  working  on  is 
altering  the  mind-set” 
Such  fully  converged 


at  its  News  Center  Sept.  30. 

newsrooms  are  rare  to¬ 
day,  but  with  the  federal 
media  cross-ownership 
ban  seemingly  on  the 
way  out  Al  Tompkins, 

I  who  teaches  conver- 
;  gence  at  the  Poynter 
I  Institute,  predicts  theyll 
!  grow  more  common.  11 


Republic  in  Phoenix. 

In  another  recent 
deal,  Knight  Ridder 
Digital  has  signed 
with  MovieTickets- 
.com  to  sell  flix  tix 
on  some  of  its  Real 
Cities  sites. 

-  WAYNE  ROBINS 

AFAMILYFEUD 
FOR  THE  FANGS 

About  a  year  after 
taking  control 
of  the  San  Francisco 
Examirter  and  rising 


11  17  National 

of  American 

I  to  national  promi- 

NAA  Market¬ 

14  If  Computer- 

Business  Editors 

1  nence  as  the  first 

.11  LlJ 

ing  Confer- 

Assisted  Reporting 

and  Writers,  Pointe 

1  Asian  owner  of  a 

major  U.S.  news¬ 
paper,  Ted  Fang  was 
forced  to  give  up 
control  of  the 
newspaper  to  some¬ 
one  he  knows  well: 
his  mother. 

Florence  Fang,  who 
is  chairwoman  of 
ExIn  LLC,  the  com¬ 
pany  that  owns  a 
number  of  publica¬ 
tions  run  by  her 
family,  removed  her 
second-oldest  son  as 
Examiner  publisher 
and  took  over  the 
post  herself  Oct.  26. 

While  Florence 
Fang  did  not  specify 
reasons  for  the 
change,  an  Examiner 
source  in  a  position 
to  know  said  one 
point  of  contention 
between  mother  and 
son  was  approximate¬ 
ly  $1.4  million  in  un¬ 
paid  construction  bills 
for  work  done  on  the 
Examiner’s  offices. 

Ted  Fang  declined 
to  comment  on  the 
situation,  while 
Florence  Fang  could 
not  be  reached  for 
comment. 

-  JOE  STRUPP 
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Big  birthday  in  Houston 

Chronicling  a  centnry 


BY  LUCIA  MOSES 
Mar¬ 
is  E. 
er  pub¬ 
lished  the  first  issue  of 
The  Houston  Chronicle 
on  Oct  14, 1901,  with  a 
run  of 4,000  copies,  it 
was  a  sign  of  future 
success  that  the  paper 
had  more  advertisers 
than  its  eight  pages 
could  accommodate. 

One  hundred  years 


later,  the  paper  is  the 
biggest  seller  of  copies 
in  the  Hearst  News¬ 
papers  chain  with  a 
!  total  paid  circulation 
of  551,854  daily. 

To  mark  its  100th 
anniversary,  the  Chron¬ 
icle  has  been  reprinting 
stories  from  its  files  and 
i  running  stories  about 
i  how  it  covered  major 
events  over  the  years. 

'  The  celebration  culmi- 


j  nated  with  a  60-page  | 
!  section  published  Oct.  i 
14  that  detailed  the  I 
paper’s  history.  The  sec-  1 
!  tion  was  also  a  business  j 
success,  with  a  50-50  i 
j  advertising/editorial  | 
i  mix  generating  revenue  ! 
“well  into  the  six 
figures,”  said  Gary 
Randazzo,  senior  vice  ! 
1  president  for  sales  and  | 
:  marketing.  i 

'  The  section  was  i 


^  "lOOVFAHSw 

Chronicle 


chock-full  of  the 
paper’s  history, 
but  when  it  came 
to  capturing  the 
essence  of  news 
gathering  for 
readers,  current 
events  provided 
the  backdrop. 

For  the  open¬ 
ing  piece  of  a 
subsection  titled 
“Covering  Histo¬ 
ry,”  Managing 
Editor  Tommy 
Miller  assigned  one  of 
his  staffers  in  New  York 
covering  the  World 
Trade  Center  attacks  to 
pen  a  first-person  ac¬ 
count  of  her  experience. 


century 
together  iiS 


Si 


Said  Miller,  “We 
wanted  to  show  readers 
that  journalists  have 
jobs  to  do,  but  they  also 
are  affected  by  events 
like  this.”  11 
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Conrad  Black:  The  royal  treatment 

ON  Halloween,  Hollinger  Inc.  Chairman 
Conrad  Black  got  to  dress  up  for  real 
in  the  costume  of  his  dreams:  the  ermine- 
trimmed  red  robe  worn  by  peers  of  the 
British  House  of 
Lords. 

In  a  brief  cere¬ 
mony,  Black  was 
given  the  title  Baron 
Black  of  Cross¬ 
harbour.  It  was  a 
storybook  ending  to 
a  two-year  tussle 
over  the  peerage 
between  the  press 
lord  and  Canadian  Prime  Minister  Jean 
Chretien  that  ended  earlier  this  year  when 
Black  renounced  his  Canadian  citizenship. 

—  Mark  Fitzgerald 

Papers  look  good,  comparatively 

Newspapers  may  be  having  their  darkest 
days  in  a  decade,  but  they’re  better 
positioned  than  other  media  to  benefit  when 
the  U.S.  economy  recovers,  according  to 
media  merchant  bank  Veronis  Suhler's  19th 
annual  “Communications  Industry  Report.” 

Newspaper  operating  cash  flow  grew  at  a 
compounded  annual  rate  of  14.4%  from 
1996  to  2000,  compared  with  10.3%  for  the 
overall  communications  industry,  according 
to  the  report  released  last  week. 

While  other  media  profit  margins  fell  off  a 
cliff  last  year,  newspapers  fared  better.  As  the 


communications  industry’s  profit  margins 
declined  by  more  than  50%,  chiefly  due  to 
the  Internet  drain,  a  strong  advertising 
market  helped  keep  newspapers’  operating 
income  margin  stable.  —  Lucia  Moses 

NorskeCanada  plans  Q4  downtime 

NorskeCanada  said  Thursday  that  it  will 
curtail  newsprint  production  by  38,000 
metric  tons  in  the  fourth  quarter. 

It  expects  to  take  most  of  the  downtime  in 
late  December  at  all  mills.  Production  cuts 
for  the  year  will  amount  to  166,000  tons  for 
the  Vancouver,  British  Columbia-based 
company,  which  will  “keep  inventories  at 
manageable  levels  until  market  conditions 
improve,"  said  CEO  Russell  Horner. 

—  Jim  Rosenberg 

ASNE  presses  Ashcroft  over  FOIA 

Add  another  concern  about  the  Bush 
administration’s  information  policy: 

The  American  Society  of  Newspaper  Editors 
(ASNE)  wants  a  meeting  with  U.S.  Attorney 
General  John  Ashcroft  to  discuss  an  Oct.  12 
memorandum  in  which  he  suggested  federal 
agencies  consider  “institutional,  commercial, 
and  personal  privacy  interests”  when 
handling  requests  filed  under  the  Freedom 
of  Information  Act.  ASNE  said  Ashcroft’s 
suggestion  could  lead  to  less  openness  in 
government. 

Earlier,  ASNE  joined  other  news  organi¬ 
zations  in  calling  for  more  disclosure  about 
U.S.  military  operations.  —  Todd  Shields 


Semiweekly  goes  daily  in  Angola 

A  MONTH  AFTER  BUYING  THE  HERALD- 

Republican  in  Angola,  Ind.,  from  Home 
News  Enterprises,  Kendallville  Publishing  Co. 
(KPC)  has  converted  the  6,590-paid- 
circulation  semiweekly  into  a  daily  that 
publishes  evenings  during  the  week  and 
mornings  on  Saturday  and  Sunday. 

The  Herald-Republican  joins  the  flagship 
News-Sun  in  Kendallville,  The  Evening  Star 
in  Auburn,  and  three  nondailies  in  KPC’s 
northeastern  Indiana  cluster.  —  M.F. 

JRC  buys  ‘Litchfield  County  Times’ 

The  Journal  Register  Co.,  based  in  Trenton, 
N.J.,  recently  purchased  a  13,294-paid- 
circulation  weekly.  The  Litchfield  County 
(Conn.)  Times,  and  three  monthly  magazines 
from  Arthur  L.  Carter,  owner  of  The  New 
York  Observer. 

Terms  were  undisclosed.  —  LM. 

‘Southern  Voice’  slightly  softer 

CITING  THE  SLUMPING  ECONOMY  AND  RISING 
costs.  Southern  Voice,  the  Atlanta-based 
gay  weekly,  is  scaling  back  on  the  ambitious 
regional  distribution  it  launched  last  year. 

The  paper  said  it  was  “indefinitely 
suspending”  publication  of  its  weekly 
Mid-South  edition.  The  Atlanta  paper,  with 
monthly  regional  news,  will  continue  to  be 
distributed  in  Tennessee  and  North  Carolina, 
but  not  in  Mississippi  and  in  only  one 
location  in  Alabama,  the  newspaper  said  in  a 
note  to  readers.  —  M.F. 


From  press  baron 
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We  love  paperwork 


Our  unique  position  in  the  industry  enables  us  to 


manage  the  production,  purchase  and  sale  of 


newsprint  from  the  mill  to  the  market  —  so  you  can 


feel  secure  about  your  supply.  We  provide  you 


alternatives  tailored  to 


individual 


business  needs. 


At  Enron,  it's  not  just  our  job  to  deliver  the  best 


prices  and  service  in  the  newsprint  industry. 


It's  our  pleasure. 


^Clickpaper.com 


Mazzarella,  who  will  oversee  editorial 
operations  worldwide,  retains  his  duties 
as  the  paper’s  ombudsman. 


MINNESOTA 
Bill  Albrecht  to  publisher  and  president 
of  the  St.  Cloud  Times  from  advertising 
director  at  XhtArg^s  Leader  in  Sioux 
Falls,  S.D.  Albrecht  succeeds  Sonja 
Sorensen  Craig,  now  president  and 
publisher  of  the  Statesman  Journal 
in  Salem,  Ore. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


Carolyn  S.  Kelly 

if  ll  j3lBSl  Carolyn  Kelly,' 49,  has  been  named  president 
~Hi  and  chief  operating  officer  of  the  Seattle 
I  Times  Co.  Senior  vice  president  and  general 
manager  since  1997,  she  succeeds  H.  Mason 
Sizemore,  60,  who  is  retiring.  Kelly  joined 
Seattle  Times  as  a  financial  analyst  in 
BBv  1977,  a^nd  held  positions  in  the  circulation, 

advertising,  and  marketing  departments  before  being  named  the 
paper’s  chief  financial  officer  in  1989.  The  Times  Co.  also  owns 
Blethen  Maine  Newspapers  and  two  other  Washington  dailies. 


TEXAS 

Brett  Murphy  to  circulation  manager  of 
\ht  Athens  Daily  Review  from  Flagstaff- 
based  state  district  sales  manager  for 
The  Arizona  Republic  in  Phoenix. 


ASSOCIATIONS 
Sharon  Wilmore,  features  editor  at  the 
Detroit  Free  Press,  elected  president 
of  the  American  Association  of  Sunday 
and  Feature  Editors.  Wilmore  succeeds 
Steve  Doyle,  associate  managing  editor 
for  content  development  at  the  Orlando 
(Fla.)  Sentinel. 

Martha  Wilson,  director  of  the  Semester  in 
Washington  program  for  the  Scripps 
Howard  Foundation  and  feature  fronts 
editor  for  the  Scripps  Howard  News 
Service,  elected  first  vice  president. 
Melissa  Segrest,  assistant  managing  editor 
for  features  at  Austin  (Texas) 
American-Statesman,  elected  second 
vice  president. 

Ann  Maloney,  features  production  center 
editor  for  the  New  York  Times  Co.’s 
Regional  Newspaper  Group,  elected 
secretary-treasurer. 


Tom  Scherberger  to  state  editor  from  city 
editor  in  the  Tampa  bureau. 


FLORIDA 

Adam  C.  Smith  to  political  editor  of  the 
St.  Petersburg  Times  from  reporter.  Smith 
succeeds  Tim  Nickons,  now  metro  editor. 
David  Dahl  to  deputy  metro  editor  from 
state  editor. 


DISTRICT  OF  COLUMBIA 
David  Mazzarella  to  editorial  director  of  the 
European  and  Pacific  Stars  and  Stripes. 


I  McKeon 

:  I  to  senior  vice 

HIBt  general  manager 

of  the  South  Florida  Sun- 
Sentinel  in  Fort  Lauderdale  from 
senior  vice  president  of  adver¬ 
tising  at  the  Los  Angeles  Times. 
McKeon  succeeds  Susan  Hunt, 
now  CEO,  president,  and  pub¬ 
lisher  of  The  Morning  Call  in 
Allentown,  Pa. 
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Post-Sept.  11  coverage  has  brought  reatiers  back  to  newspapers, 
but  they  will  leave  again  if  editors  revert  to  the  same  old  formulas 


The  circulation  spike  that 
newspapers  are  experiencing 
from  their  post-Sept.  11  coverage 
didn’t  show  up  in  the  just- 
released  FAS-FAX  numbers  from  the  Audit 
Bureau  of  Circulations  (ABC).  Take  away 
the  new  ABC  rules  that  allow  papers  to 
include  discounted  copies  in  the  top-line 
paid-circulation  number,  and  the  mostly 
marginal  weekday  circulation  gains 
achieved  by  13  of  the  20  biggest  papers 
would  be  wiped  out,  revealing  that  sales 
measured  by  circulation  —  like  the  news¬ 
paper  audience  measured 
by  readership  —  remains  ReS-dci 

on  a  downward  trend. 

Of  course,  the  terrorism  llOlirCft 

coverage  accounted  for  only  ^£^002 

18  daj’s  of  the  six-month  _  , 

reporting  period  ended  lOftlI10  1 

Sept.  30.  And,  as  our  HW01*l0' 

Lucia  Moses  reported  , 

recently,  single-copy  sales  vvTitmg 

for  some  newspapers 
continue  to  run  as  much  as  10,000  copies 
above  normal  as  people  who  had  dropped 
the  newspaper  habit  seek  out  the  best 
source  of  information  on  the  war. 

But  if  history  is  any  guide,  this  spike  that 
arrived  too  late  to  make  any  difference  in 
the  September  ABC  reporting  period  won’t 
show  up  in  next  March’s  FAS-FAX,  either. 
The  Readership  Institute  at  Northwestern 
University’s  Media  Management  Center 
went  all  the  way  back  to  World  IVar  II  to 
track  the  circulation  and  readership  spikes 
that  inevitably  follow  great  triumphs  and 
tragedies.  Every  time,  those  spikes  fell  back 
to  previous  levels  without  gaining  readers. 

The  Readership  Institute  thinks  things 
could  be  different  this  time  around,  and 
it  makes  a  good  case.  For  one  thing. 


Readers  and 
nonreaders  alike 
agree:  They 
loathe  the 


newspapers,  almost  without  knowing  it, 
got  off  to  a  terrific  start  in  covering  the 
attacks.  Newspapers  large  and  small 
published  just  what  the  37,000  consumers 
surveyed  for  the  institute’s  Impact  study 
said  they  wanted:  Hard  news  told  through 
the  compelling  stories  of  ordinary  people 
caught  up  in  the  events.  Some  papers, 
notably  The  New  York  Times  and  the 
Chicago  Tribune,  continue  to  do  that  every 
day  by  publishing  touching  vignettes  of 
those  killed  in  the  attacks. 

Equally  important,  newspapers  in  those 
first  hectic  weeks  fired  on 
all  cylinders,  with  every 
I  .|  department  from  the 
SrS  dllKe  newsroom  to  circulation 
|0y  working  as  one  to  publish 

great  editions. 

G  Can  newspapers  keep 


inverted-pvramid  curious  ^di^uai 

,  .  *1  who  are  reading  diligently 

VVTltmg  style.  during  this  crisis?  The  X 

factor,  as  always,  is  the 
)00  copies  maddeningly  entropic  culture  of  news- 

d  dropped  papers.  Already,  many  papers  are  moving 
le  best  from  stories  told  through  ordinary  people 

u".  to  those  that  adopt  the  voice  of  the  official 

is  spike  that  and  officious.  As  Readership  Institute  chief 
ference  in  John  Lavine  told  Inland  Press  Association 
>eriod  won’t  publishers  the  other  day,  the  only  newspa- 
AX,  either.  per  writing  style  that  readers  and  nonread- 

rthwestem  ers  alike  truly  loathe  is  the  one  that  papers 

It  Center  use  for  fully  70%  of  articles:  the  cluttered 
W’ar  II  to  and  confounding  inverted  pyramid, 
ship  spikes  At  the  dawn  of  history,  the  Egyptians 
mphs  and  had  enough  sense  to  build  pyramids  right 
kes  fell  back  side  up.  If  newspapers  are  to  avoid 
ig  readers.  becoming  a  sunset  industry,  they  must 
inks  things  construct  their  stories  —  and  corporate 
»und,  and  cultures  —  on  the  sound  instincts  they 
hing,  showed  the  morning  of  Sept.  11. 
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Comfy  ‘Plain  Dealer’  complex  gives  workers 
a  new  window  on  the  world  (at  long  last) 


BY  SUSAN  ZIMMERMAN 


After  toiling  in  a  crowded,  windowless  dungeon  for 
decades,  many  news  staffers  at  The  Plain  Dealer  in  Cleveland 
find  the  paper’s  spacious  new  newsroom  —  with  its  soaring 
wall  of  24-foot-high  windows  —  “jaw-dropping  beautiful,”  as 
one  editor  put  it. 

Roomy  workspaces  replace  end-to-end  desks.  Reporters  no  longer  share 
computer  terminals  and  file  cabinets.  And  they  don’t  learn  of  developing 
weather  stories  from  TV  reports:  When  Cleveland’s  irascible  skies  change, 
they  can  watch  it  happen  almost  without  leaving  their  chairs. 

Some  staffers,  however,  are  nostalgic  for  the  banter  of  colleagues  working 
cheek  by  jowl.  Before  the  move,  newsroom  curmudgeon  Ron  Rutti  said  he 
would  miss  the  cramped  chaos,  adding,  “I  fear  it  will  be  more  sterile,  with 


1.  Mezzanine  view  of  The  Plain  Dealer’s  new  city  room  2.  Workers  heft  the  reflector  dish  for  The 
Associated  Press  satellite  link  .3.  With  its  new  offices  up  and  occupied,  the  structure  built  for  the 
News  75  years  ago  and  home  to  the  PD  since  1956  was  finally  razed.  4.  Managing  Editor  Tom 
O’Hara  (left)  confers  with  Deputy  News  Editor  Chuck  Caton  5.  Peeking  into  Mark  Russell’s  new 
office,  where  the  assistant  managing  editor  for  metro  news  sits  with  City  Editor  Jean  DuBail 


'rai--' 

?■ 


j  rmei. 


¥ 


The  pnly  true  lithographic  press  that  can  print  without  plates  just 
took  home  a  GATF  InterTech  Award.  DICOweb  goes  from  job-to-job 
in  under  10  minutes  to  let  you  profit  more  fully  from  your  clients’ 
short-run  demands.^  Learn  how  it  can  award  you  new  business  at 
www.manroland.com  and  at  630.920.2000 


Profitability  by  Design. 


everyone  in  our  own  world  in  cubicles.” 
With  the  staff  now  settled,  10-year 
reporter  John  Kuehner  agrees:  “It’s  too 
big;  it’s  not  as  vibrant.  You  don’t  have  the 
interaction  with  other  reporters  you  did  in 
the  old  building.”  He  seldom  sees  the 
sprorts  staff,  upstairs  on  the  mezzanine,  or 
the  business  staff,  diagonally  across  the 
huge  room. 

“But,”  Kuehner  T?  17  A  T’ 

concedes,  “my 

workspace  is  In  Cleveland  o 

wonderful.  I  love  Winston  Churchil 

having  all  this  room.”  Dealer  the  “best  i 

The  newsroom  is  any  in  the  world.' 

the  centerpiece  of  j  by  Joseph  W.  Gra 

the  new  four-story  j  the  old  weekly  At 

building  that  is  the  |  went  daily  in  184 

first  phase  of  a  j  magnate  Liberty  ! 

$38-million  project.  |  became  a  Newho 

Completed  last  ^ 

winter,  phase  one  was  built  next  door 
to  the  old  Plain  Dealer  building,  on  the  site 
of  the  paper’s  defunct  Art  Gravure 
operation.  Once  the  staff  moved  out  of  the 
old  building,  the  structure  was  razed. 

Construction  of  phase  two  of  The  Plain 
Dealer  project,  a  two-story  wing,  will  be 
completed  next  June.  It  will  house  a  meet¬ 


ing  and  training  center,  a  credit  union, 
human  resources,  building  services, 
and  promotions. 

The  newsroom  occupies  about 
58,000  square  feet  on  two  floors,  with 
the  features  and  sports  departments, 
the  test  kitchen,  and  the  morgue  on  the 
mezzmiine.  Advertising  and  circulation 
i  are  on  the  third 


i-pj  AT'Vr^  and  fourth  floors; 

^  administrative 

LECTURE  TOUR,  and  executive 

died  The  Plain  offices  are  on  the 

/spaper  name  of  fourth  floor, 

hristened  in  1842  |  Plain  Dealer  Presi- 
who  had  bought  j  dent  and  Publisher 
rf/ser,  the  paper  \  Alex  Machaskee  says 
It  was  sold  to  local  i  the  359,978-daily- 
Iden  in  1885,  and  j  circulation  paper’s 
J  property  in  1967.  old  building  was 

- >  overcrowded  and  did 

not  accommodate  modem  technology.  And 
what  about  the  the  new,  improved  version? 
It’s  “the  finest  newsroom  operation  in  this 
country,”  he  boasts. 

Running  hot  and  colds 

Although  some  staffers  wax  nostalgic 
over  the  forced  camaraderie  of  the  old 


I  In  Cleveland  on  a  lecture  tour, 

I  Winston  Churchill  called  The  Plain 
I  Dealer  the  “best  newspaper  name  of 
I  any  in  the  world.”  Christened  in  1842  | 
I  by  Joseph  W.  Gray,  who  had  bought  j 
j  the  old  weekly  Advertiser,  the  paper  \ 
I  went  daily  in  1845.  It  was  sold  to  local  i 
I  magnate  Liberty  Holden  in  1885,  and  j 
I  became  a  Newhouse  property  in  1967. 


Around  the  U-shaped  city  desk,  a  cramped 
and  crowded  area  in  the  PD’s  old  building 

newsroom,  few  miss  the  nondescript 
four-story  stmcture,  built  75  years  ago  for 
the  now-defunct  Cleveland  News,  and 
I  home  to  The  Plain  Dealer  since  1956. 

Various  remodelings  had  left  the 
second-floor  newsroom  of  the  Advance 
Publications  paper  without  windows. 

I  With  scores  of  personal  computers  in  a 
■  space  designed  for  manual  typewriters,  it 
was  too  hot  most  days,  and  some 
theorized  the  same  colds  and  vimses 
recirculated  endlessly  through  the  ancient 
heating  and  cooling  system. 

Reporter  J ack  Hagan  started  as  a  copy 


Help  Your  Audience  say... 

"NO!"  to  Frozen  Pipes. 


Cold  weather  can  cause  a  real  disaster  - 
INSIDE  a  home.  Water  pipes  can  freeze  and  burst. 

Every  year,  thousands  of  homeowners  suffer 
through  the  mess  of  frozen,  burst  pipes  and  lose 
things  important  to  them. 

With  your  help,  most  can  avoid  this  winter  nightmare. 


For  story  background  on  frozen  pipes: 

•  call  State  Farm  Media  Relations  (309)  766-2086, 
•  or  visit  statefarm.com'“. 


Like  a  good  neighbor,  State  Farm  is  there.® 

State  Farm  Insurance  Companies  •  Home  Offices;  Bloomington,  Illinois  •  Statefarm.COm^^ 
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boy  when  Linotypes  were  still  in  use.  n 
He  says,  “One  thing  about  that  ■ 

building  —  it  had  no  charm.”  J 

Notes  another  reporter,  “If  there  f 

had  ever  been  a  fire,  we  would  have 
been  cooked.”  J 

Veteran  reporter  and  master  I 

storyteller  Lou  Mio,  now  an  assistant  7 

metro  editor,  who  postponed  retire- 
ment  to  work  in  the  new  digs,  compares  (f 
the  old  newsroom  to  a  homeless  shelter. 

Former  urban  affairs  writer  Tom 
Andrzejewski,  today  a  marketing 
consultant,  remembers  w'hen  out-of- 
town  dignitaries  on  a  tour  commented 
on  the  “nice  working  conditions.” 

That  prompted  sportswriter  Chuck  Web.ster, 
now  a  lawyer,  to  ask  the  visitors:  “What  are 
you  guys  —  coal  miners?” 

Architecture  critic  Steve  Litt  likens  the  old 
place  to  the  German  U-boat  in  the  movie 
“Das  Boot.”  John  Gruner,  assistant  living 
editor,  had  suggested  a  lotten'  selling 
chances  to  push  a  button  and  blow'  it  up. 

But  many  current  and  former  Plain  Dealer 
staffers  love  to  recall  some  of  the  now- 
infamous  incidents  that  occurred  within  the 
hallow'ed  walls  of  the  old  newsroom. 


t  m 

answering  the  phones,  a  legally  blind  copy 
editor,  a  suburbs  editor  who  lived  in  the  city, 
[and]  a  city  editor  who  lived  in  the  suburbs.” 

More  memories:  former  labor  wTiter  Bob 
Daniels  recalls  a  night  during  the  1966  riots 
in  the  Hough  neighborhood.  Tension  was 
high,  and  reporters  were  cranking  away 
when  Dennis  J.  Kucinich  —  then  a  copy 
boy,  later  Cleveland  mayor,  and  now  a  U.S. 
representative  —  scurried  through  the  city 
room,  grinning.  “Within  seconds,  we  heard 
what  sounded  like  rapid  gunfire  ...  from  the 


Daniels  remembers.  “Kucinich  had  lit  a 
package  of  firecrackers.” 

Also  in  the  1960s,  night  rewrite  man 
Dave  Hoek  walked  the  city  room’s  length 
on  his  hands.  Poker  games  in  the  photo 
studio  and  matchbook  football  in  the 
newsroom  were  common. 

On  a  slow  night  at  the  old  central  police 
station,  reporter  Don  Bean,  now  retired, 
disguised  his  voice  and  called  in  a  “tip”:  aging 
industrialist  and  longtime  Cleveland  resident 
Cyrus  Eaton  had  died.  The  city  room  kicked 


At  one  time,  Mio  says,  “We  had  a  deaf  guy  Sunday  feature  department  behind  us,”  into  overdrive;  when  Bean  called  back  to  ’fess 
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Why  do  the  largest  newspaper  companies 
around  the  globe  use  RouteSmart? 


RouteSmart  Technologies'  industry 
proven  software  manages  the  daunting, 
time  consuming  task  of  routing  home 
delivery  and  single  copy  newspaper 
distribution  operations. 

RouteSmart  automatically  balances 
routes,  sequences  subscribers  in  delivery 
order,  and  creates  and  maintains 
router/ street  inventory  files. 

Let  Your  Computer 
Do  the  Routing! 

To  learn  more,  route  yourself  to 
www.routesmart.com 
or  call  us  today  1  -800-977-7284. 


EJ^RouicSmart 


TFCHNOl  OfilFR 


The  city  room  over 
time  in  The  Plain 
Dealer’s  former 
headquarters:  the  long 
view,  November  1963 
(far  left);  election 
night,  1965  (center); 
rearranged  in  the  age 
of  computerized  pub¬ 
lishing  systems,  1983, 
with  Chris  Jindra,  now 
assistant  managing 
editor  for  features,  on 
Harris  terminal 


PR  guys,  and  street  people,”  said  former 
investigative  reporter  Ned  Whelan  on 
the  occasion  of  his  induction  into  the 
Cleveland  Journalism  Hall  of  Fame. 
Bookies  and  gamblers  hung  out  in  the  city 
room,  Bean  said,  checking  the  horse  wire 
while  waiting  for  the  bulldog  edition. 

Ex-re]X)rter  Andrzejewski  says  fight 
promoter  Don  King  once  came  in  with 
two  big  bodyguards  and  $10,000  in  a 
brown  paper  bag  —  a  contribution  for  a  girl 
blinded  during  an  abduction. 


visitors  pass  through  a  security  checkpoint. 

When  completed  next  June,  the  complex 
will  total  216,000  square  feet  and  house 
nearly  1,000  employees,  including  about 
400  reporters,  editors,  photographers, 
artists,  and  news-support  staff. 

The  company  decided  against  moving 
into  the  old  building’s  former  pressroom 
area  because  reconfiguring  that  space 
would  have  been  “environmentally 
unacceptable  and  cost-prohibitive,” 
reports  Machaskee.  Relocation  to  the 
printing  plant’s  85  acres  outside  Cleveland 
also  was  rejected.  “Our  operation  is 


up,  reporters  on  the  story  had  all  the  lines 
jammed,  so  he  had  to  hoof  it  back  in  record 
time  to  breathlessly  admit  his  prank.  (Eaton 
died  years  later,  in  1979.) 

“Those  were  the  days  when  high  jinks 
were  part  of  journalism,”  observes  William 
F.  Miller,  who  joined  the  paper  in  1961, 
retired  just  this  year,  and  still  writes  a 
column  on  Cleveland’s  many  cultures. 
“Things  that  would  be  forgiven  then  would 
result  in  immediate  firing  today.” 


Back  then,  all  sorts  of  characters  would  |  Today,  employees  use  magnetic  central  to  the  city,”  he  says, 

wander  into  the  city  room  —  “cops,  thugs,  I  identification  cards  to  enter  the  building;  Printing  operations  moved  in  1994  to  a 


high  quality 


flexible 


compatible 


Here  is  the  name  of  the  only  4  over  4  compact  shaftless  color  unit 


that  can  be  added  to  GOSS,  HARRIS,  KING,  DEV,  PGM  &  SOLNA  presses. 
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$ 200-million  suburban  plant  south  of  the 
city  on  Interstate  480.  It  employs  about 
500  pressroom,  packaging,  paper-handling, 
and  distribution  workers.  Prepress  page 
files  are  transmitted  to  the  plant  over 
fiber-optic  cable,  as  they  had  been  from 
the  old  building  since  1994. 

Cleveland-based  GSI  Architects  Inc. 
designed  the  complex.  Overseeing  the 
project  is  Celso  Gilberti,  who  headed  the 
printing-plant  project  when  he  was  with 
the  Austin  Co.  Now  he’s  the  G  in  GSI. 

Panzica  Construction  Co.,  Cleveland, 
is  the  general  contractor.  Machaskee 
worked  with  the  GSI-Panzica  team  when 
he  chaired  a  $36-million  renovation 


project,  completed  last  year,  at  Severance 
Hall,  home  of  the  Cleveland  Orchestra. 

Project  designer  Denver  Brooker,  a  GSI 
senior  associate,  worked  closely  with 
Machaskee  and  Plain  Dealer  Executive 
Vice  President  Robert  M.  Long.  Brooker 
says  he  sought  to  weave  a  “continuity  of 
the  urban  fabric”  in  a  warehouse  district  of 
four-  to  six-story  buildings. 

In  Cleveland,  home  of  Newspaper  Guild 
Local  1,  PD  construction  is  being  carried 
out  by  union  labor.  The  exterior  is  brick, 
with  piers,  copings,  and  planter  walls  of 
precast  concrete  resembling  buff-colored 
limestone.  A  curved  face  highlights  the  lob¬ 
by  atrium.  Including  phase  two,  the  com¬ 
plex  will  stretch  600  feet  along  Superior 
Avenue,  facing  south  and  hugging  a  slight 
bend  in  the  broad  east-west  thoroughfare. 

Passers-by  in  cars  or  on  the  sidewalk 
look  directly  into  the  street-level 
newsroom.  “That  brings  activity  to  the 
street  side  of  the  building,  and  makes  the 
paper  a  more  active  part  of  the  city 
streetscape,”  says  Brooker. 

Urban-hardy  locust  trees  and 
ground-cover  greenery  complement  the 
front.  Phase  two  will  feature  a  landscaped 
plaza  at  the  northwestern  corner,  • 

welcoming  people  who  enter  from  parking 
areas  to  the  north. 

Long  stresses  that  the  entire  project 
has  been  on  time  and  on  budget.  For 
cost-effectiveness,  some  early  ideas  were 
scrapped,  such  as  underground  parking; 
an  existing  parking  deck  and  visitor/ 
photographer  surface  lot  are  supplemented 
by  one  small  new  surface  lot. 

On  the  project  for  three  years,  Brooker 
studied  working  relationships  within 
and  between  departments.  For  the  interior, 
he  sought  a  sense  of  unified  spaciousness. 
Carpeting  and  walls  are  neutral,  with 
splashes  of  purple,  gold,  tan,  and  bold 
blue.  Heating,  ventilation,  and  air- 
conditioning  are  zoned  and  computerized. 
Movable  floor  plates  that  can  accommo¬ 
date  future  technology  cover  153  miles  of 
voice  and  data  cable. 

Informal  seating  areas  are  scattered 
throughout  the  building.  The  cafeteria, 
at  the  rear  of  the  main  floor,  has  multiple 
buffet  stations  and  seating  for  120.  Just 
outside  is  a  covered  dining  terrace  for 
picnics  or  smoking  breaks.  Smoking  is  not 
permitted  inside. 

The  new  building  features  more  than 
800  brand-new,  ergonomically  designed 
workstations  defined  by  movable  panels. 
Furnishings  account  for  $4  million  of  the 
$38-million  price  tag. 

The  move  was  {continued  on  page  21 } 


Cleveland  streetscape  outside  The  Plain  Dealer’s 
block-long  headquarters  on  Superior  Avenue 
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Meeting  Mailing  &  Fulfillment 
Industry  Challenges 


Buhrs  Film  and  Paper  Wrapping  Systems  for  Magazines,  Catalogs, 
Direct  Mail  Products,  and  Newspapers  are  Ideal  for  High-Speed 
Applications  in  Mailing  Houses,  Binderies,  or  Newspaper  Mailrooms, 


Mechatronics®  Technology  Guarantees  Best  Wrapping 
Quality 

Maximum  Speed  of  18.000  Products  Per  Hour  for  High 
Net  Throughout 

Product  Thickness  from  a  Single  Sheet  up  to  1-3/8  Inch 
Modular  Construction  for  Short  Delivery  &  Installation, 
Customization.  &  Expansion 


Designed  to  Improve  Your 
Performance  -  The  Innovative 
Buhrs  4000  has  Five  Core  Benefits: 
Flexibility,  Reduced  Set  Up, 

Increased  Productivity,  Reduced 
Maintenance.  Safety  and 
Ergonomics.  Shaft-Less,  Use  of 
Servo  Motor  Technology  Combined 
with  BUS  interconnection  Provides 
Extended  Configuration  Possibilities. 


Standard  in  Wrapping 
Systems  -  The  High- 
Performance  Buhrs  2000 
Incorporates:  Drastically 
Reduced  Make-Ready  Time, 
On-The-  Fly  Adjustments, 
Short  Operator  Learning 
Curve,  and  Low  Cost  of 
Ownership. 
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COLUMNS  AVAILABLE 

OP-ED  TYPE  SPORTS  Commentary  each  week. 
Former  BridgeNews  &  Knight  Ridder  Op-Ed  CoF 
umn  Since  1995  now  available.  By  William  N. 
(Bill)  Wallace,  veteran  NYC  sportswriter.  Sam¬ 
ples  at  www.billwallacesports.com. 

(203)  259-5765,  wwall45887@aol.com. 

POPUUR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  SOS-lOMArivfamQjuno.com 

ENTERT7VINMENT 

NEWS.  REVIEWS.  FEATURES.  Columns. 
Photos.  Billboard  charts. 

Movie  charts.  TV  ratings. 

“This  Day  in  Music”  almanac. 

From  the  leading  brands  in  the  business. 
BPI  Entertainment  News  Wire 

Peter  Gonzaga  Tel#  (323)  525-2240 
www.bpienw.com 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-831 1 

_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 

_ WEATHER  MAPS _ 

WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-f  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


CONTENT  FINDER 


CONTENT  FINDER  -  www.econtentfinder.com 
Identity  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


-ANNOUNCEMENTS* 


NEWSPAPER  APPRAISERS 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation.. .go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix.  West  (209)  634-7202 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Kickenbacher  Vledia 

6731  Dcsct>  l>r  ,  OiilUi 
673  1  Dcscti  Dr..  Dallus.  TX  75225 
WAV  w  .rickcnhuchcrnieJia  .CL>m 


NEWSPAPERS  FOR  SALE 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

LAS  VEGAS  MONTHLY  Grossing  and 
growing.  5  yrs.  $89k.  Established  in  health 
care  community.  Call:  (702)  260-1835 


MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSP7LPERS  FOR  SALE 

AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 


-EQUIPMENTS  SUPPLIES- 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


RECRUITMENT  TRADE  PUBS 

Nurses  -  Allied  -  M.D.’s.  Infl  &  nafi  dist. 
NO  DEBT,  10  years  est.  (617)  739-7712 


TAKE  CHARGE.  Profitable  weekly  in  pros¬ 
perous  town  in  Iowa.  Ideal  and  affordable 
for  a  first-time  owner.  Dennis  Herrick, 
Newspaper  Associates  (319)  4314220. 
bizsell@hotmail.com 


WELL  ESTABLISHED  NICHE  publication 
generating  over  $370,000  cashflow/income 
for  owner.  Ten  year  history  of  excellent  prof¬ 
it.  Located  in  Minneapolis/St.  Paul  area. 
Contact  Jim  Hicks  (Cribb  &  Associates). 
(307)  684-9407  or  jfhicks@trib.com. 

NEWSPAPERS  WANTED 

WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 
Box  2412,  Editor  &  Publisher, 
770  Broadway  7th  FL.,  NY,  NY  10003 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

_ NEWSRACKS _ 

IMI  (USA)  CORPOR-ATIO.N 

Newvpap^r  Circulation  Supplier 

Phone:  («()0)  336-5S03 
Fax:  (909)  920-3060 
Email:imiiisa@uol.cum 
www.imiiisacorp.coni 

_ PRESSES _ 

2  GOSS  SSC-4  Highs  21  1/2”  cut-off 

running  well  -  $100,000.00  each  -  or  best 
offer  by  owner  (631)  231-  6060 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  piublishing  companies,  in 
thousands  of  tran.sactions  througnout  the  country.  We  have  built  this 
record  on  hard  work,  expieiience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  vve  can  do  for  you  and  your  company'. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 
Kerry  Murdock 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.cxyn - 


wwwedi  to  randpublisher.com 


NOVEMBER  5,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


•GOSS  MetroAiner  22  3/4",  8u4,  1/2 
decks  6  RTP-2-3:2  Folder. 

•GOSS  Metro/liner  22  3/4",  8u4,  1/2 
decks  8RTP-2-3:2  Folder. 

•  GOSS  Urbanite  lOOOseries  22  3/4"  16u 

•  GOSS  Urbanite  1300series  22  2/3"  14u 
•KBA  Commander  22  3/4"  (new).  2 

towers  6  couples-  2  towers  5  couples. 
Each  tower  with  4Color  CIC.  5  WEG  DGV 
50.KF80  folder.  70.000c. p.h. 

•HARRIS  N-845,  22  3/4"  almost  new. 
lOu.  RBC  2.  6  Butler 

Bell  Camp  Inc. 

Tel:  (610)  2854833  Fax:  (610)  2854933 

gj@bellcamp.com 

DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 

PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

•  New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

sellingT^buildingT 

CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217  | 

www.inlandnews.com 


WE  HAVE  AVAILABLE  subject  to  prior  sale  the 
foitowmg  used  presses,  they  are  offered  “AS  IS" 
or  “Remanufactured”. 

GOSS  SUBURBAN:  6  Units.  1  Combination 
Folder,  3  Butler  splicers,  (good  condition 
running  when  remoired). 

•  Harris  V25:  5  Units,  1  JF-25  Folder  (only 
offered  remanufactured) 

•  Harris  VISA:  4  Units,  1  JF-7  Folder  (only 
offered  remanufactured) 

•  Harris  VISA:  7  Units,  2  Folders 

•  Harris  V2S:  2  Units,  1  JF-10  Folder,  available 
January  2002,  can  be  shown  running 

We  also  have  available  Suburbans,  VI 5A  &  V25 
Units  &  Folders. 

MIRACLE  INDUSTRIES,  INC. 

259  Great  Hill  Road 
Naugatuck,  CT  06770 
(203)  7230928 
Fax:  (203)  7230394 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


PARENTING  COLUMNS:  FREE  columns  of 
I  parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  Office  of  Child  De¬ 
velopment.  Download  at: 
www.pltt.edu/-ocdweb/columns.htm 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

ai^uTiON  serWcI^^^^ 

The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  4930470  ext.  109 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  7335100 
FAX:  (732)  7335115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCUUTION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

^SPECTRUM  MARKETING  SERVICE^ 

A  teleservice  solution  for 
i  •  Cold-call  projects 
'  •  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301 


uisit  us  on  line  at 
uiuiui.editorandpublisher.com 
for  help  wanted  rates  contact 
Michele  MacMahon  at  646.654.5303 


-INDUSTRY  SERVICES- 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/4626397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


HUMBOLDT  STATE  UNIVERSITY 
ARCATA,  CA  (707)  8264775 
Announces  a  full-time  temporary  position  in 
print  journalism  to  commence  Fall  2002. 

For  full  details  see: 
www.humboldt.edu/-jnhsu/ 


JMC  POSITIONS 

American  University  in  Bulgaria  has  two  po¬ 
sitions  open  in  Journalism  and  Mass  Com¬ 
munications.  This  undergraduate  institution 
is  located  in  south-west  Bulgaria,  in  close 
proximity  to  Greece  and  Turkey,  and  fea- 
!  tures  American-style  liberal  arts  education 
I  with  English  as  the  language  of  instruction, 
j  Candidates  tor  JMC  positions  must  have  at 
I  least  three  years  experience  in  print  or  t 
I  broadcast  journalism  and  teaching  experi¬ 
ence.  Experience  in  law  and  ethics  is  a 
plus.  Please  send  cover  letter,  copies  of 
transcripts  (undergrad  and  grad),  five  of 
your  best  clips,  resume,  and  three  reference 
letters,  with  e-mail  addresses  and 
phone  numbers  to:  JMC  Faculty  Search, 
Attn:  Desislava  Bezhanska,  American  Uni¬ 
versity  in  Bulgaria,  c/o  1725  K  Street, 

I  Suite  411,  Washington,  DC  200031419  by 
January  15,  2002.  Electronic  applications 
can  be  sent  to:  desib@aubg.bg.  For  other 
general  information,  please  visit  the  AUBG 
web  site  at  www.aubg.bg. 


i  ACCOUNTING 

I  - 

]  CONTROLLER  needed  for  70,000-1-  circula- 
I  tion  cluster  daily  newspapers  in  western 
1  Carolines.  Extensive  newspaper  experience 
desired,  proven  management  experience 
required,  great  people  skills  mandatory, 
CPA  preferred.  Public  newspaper  company, 
excellent  benefits.  E-mail  resume  in  word 
format  to  stephen.dewitt@nytrng.com. 

No  phone  calls,  please 


-HELP  WANTED- 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Forum  Communications  Company  located 
in  Fargo,  North  Dakota  is  seeking  a 
qualified  Chief  Financial  Officer  to  oversee 
the  financial  responsibility  of  our  group  of 
daily  and  weekly  newspapers,  broadcast  di¬ 
vision  and  commercial  printing  operations. 
This  position  will  be  responsible  for  coordi¬ 
nating  all  accounting,  financial  reporting, 
budgeting  activities  and  financial  planning 
for  our  corporation. 

KNOWLEDGE  AND  EXPERIENCE: 

•  4  year  Accounting  Degree 

•  Strong  knowledge  of  newspaper  industry 

•  CPA  preferred 

•Ability  to  research  and  recommend 
policy  and  procedures 

•  Excellent  verbal  and  communication  skills 

•  Possess  vision  for  our  expanding  media 
company 

Send  resume  to  Lloyd  Case,Chief  Operating 
Officer  Forum  Communications,  101  5th 
Street  South,  Fargo,  ND  58107. 


ADMINISTRATIVE 


GENERAL  MANAGER/AD  MANAGER,  people 
person  who  can  train  and  motivate  in  all  de¬ 
partments.  Small  privately  owned  Ohio  daily 
with  good  product  and  market.  Community 
involvement  a  must.  Opportunity  for  good 
ad  manager  to  move  up.  Send  resume  and 
salary  needs  to  “General  Manager",  P.O. 
Box  268,  Fremont,  OH  434206268. 


I  INCREDIBLE  ADVENTURE  for  entrepreneurs 
j  looking  for  fantastic  career  opportunity. 
I  Bigfoot  Media,  publisher  of  the  award-winn- 
!  ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


BOSNIA  AND  HERZEGOVINA 
INDEPENDENT  MEDIA  DEVELOPMENT 
The  IREX  ProMedia  Program,  a 
USAIOfunded  project,  seeks  a  long-term 
resident  advisor  for  a  print  media  develop¬ 
ment  program  in  Bosnia  and  Herzegovina. 
Ideal  candidates  are  experienced  profes¬ 
sionals  with  10  or  more  years  of  journalism 
and/or  business  management  experience  in 
print  media,  and  previous  international  train¬ 
ing  or  consulting  experience.  Please  send 
resume  and  cover  letter  to:  IREX/MDD/BK, 
Fax  (202)  6286189  or  hr@irex.org. 


PUBLISHER/SALES  MANAGER 
Community  newspaper  group  in  Washing¬ 
ton’s  Puget  Sound  area  seeks  publish¬ 
er/sales  manager  for  a  twice-weekly  publi¬ 
cation  in  Poulsbo,  WA.  Requires  hands-on 
leadership  and  high  level  of  community  in¬ 
volvement.  Must  have  prior  management 
and  media  sales  experience.  Excellent  ben¬ 
efits.  Resume  to:  Publisher,  Sound  Publish¬ 
ing,  Inc.,  7689  NE  Day  Rd.,  Bainbridge  Is¬ 
land,  WA  981 10  or  E-mail  to: 

schavens@soundpublishing.com 


C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  NOVEM  BER  5,  200 1 


www.editorandpublisher.com 


Phone:  1-888-825-9149  CmSSIFIED  ADVERTISING  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLlSHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE  j  _ ADVERTISING _  |  _ ADVERTISING _  i  _ CIRCULATION 


PUBLISHER 

Put  your  all-around  community  newspaper 
skills  to  work  in  the  beautiful  hi-desert  cli¬ 
mate  of  central  Utah.  Just  two  hours  south¬ 
east  of  Salt  Lake  City,  the  surrounding  area 
offers  recreational  opportunities  among  the 
red  rock  deserts,  high  mountains  and  many 
lakes  and  rivers.  We  are  seeking  a 
“hands-on”  publisher  for  two  successful 
county  seat  weeklies.  The  Price  Sun  Advo¬ 
cate  is  a  5,500  twice-weekly  with  TMC 
shopper.  The  Emery  County  Progress  is  a 
2500  weekly  in  the  adjoining  county. 
Front-end  system  is  all  PCs  with  an  . 
imagesetter.  If  you  enjoy  community  inter-  j 
action  and  possess  sales  and/or  editorial  ■ 
strengths,  this  is  a  unique  opportunity  with 
potential  for  future  advancement.  Our 
group  has  50  publications  in  seven  states. 
Send  letter,  resume  and  pay  history  to:  Bill 
Brehm  Jr.,  Brehm  Communications,  Inc. 
P.O.  Box  28429,  San  Diego,  CA  92198  or 
Email  to;  BCIHR@BrehmMail.com.  Informa¬ 
tion  at:  www.BrehmCommunications.com 


EXECUTIVE  DIRECTOR 
Utah  Press  Association  seeking  newspaper 
advertising  advocate  with  marketing  and 
management  skills  to  serve  member  news¬ 
papers.  Also  manage  Salt  Lake  City  office 
and  staff,  monitor  legislature  and  report  to 
Board  of  Directors.  Highly  influential  state 
position.  Excellent  salary  and  benefits.  Writ¬ 
ten  application  by  Nov.  14,  2001  to:  UPA 
President  at  268  S.  200  E.,  Roosevelt, 
Utah  84066. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Quad-City  Times,  the  flagship  newspa¬ 
per  of  Lee  Enterprises,  is  looking  for  a  dy¬ 
namic  and  talented  individual  to  become 
our  Retail  Advertising  Manager.  The 
QuacLCity  Times  is  a  51,000  circulation  dai¬ 
ly/71,000  circulation  Sunday  newspaper  lo¬ 
cated  in  Davenport,  Iowa.  The  Quad-City 
Times  serves  the  metro  Quad-City  area 
which  has  a  population  of  over  300,000 
and  is  situated  along  the  Mississippi  River. 
The  successful  candidate  will  be  able  to  an¬ 
alyze  business  trends,  coordinate  sales  ef¬ 
forts,  identify  markets  and  devel¬ 
op/implement  marketing  strategies  to  in¬ 
crease  market  share.  Must  have  excellent 
communication  and  sales  motivation  skills. 
Outstanding  customer  relations  and  presen¬ 
tation  skills  a  must.  We  are  looking  for 
someone  who  can  demonstrate  strong 
leadership  skills.  A  Bachelor’s  degree  is 
preferred  in  business,  marketing,  advertis¬ 
ing  or  a  related  field.  Must  have  a  proven 
track  record  of  high  performance  results.  If 
you  are  interested  in  joining  our  innovative 
team  of  media  professionals,  please  send  a 
cover  letter  and  resume  outlining  your  quali¬ 
fications  to; 

Quad-City  Times 
Human  Resources  Department 
Attn:  Retail  Advertising  Manager 
500  E.  Third  St. 

Davenport,  lA  52801 
Or 

E-mail:  jdekeyser@qctimes.com 
EOE 

The  Quad-City  Times  is  a  drug  free  employ¬ 
er.  Background  check  and  drug  screen  re¬ 
quired.  To  see  all  the  positions  we  currently 
have  open,  please  visit  our  website  at: 
www.QCTIMES.com 


ADVERTISING  DIRECTOR  | 

Fast-growing  daily  and  weekly  newspaper  | 
group  in  Zone  4  seeks  dynamic  manager 
I  with  proven  ability  to  manage  sales  staff 
and  direct  multiple  product  sales.  We  pub¬ 
lish  18,000  daily  and  20,000  Sunday,  6 
weekly  newspapers,  shoppers,  coupon  and 
chamber  magazines,  internet,  and  direct 
mail  products.  Ability  to  drive  existing  prod¬ 
ucts  while  developing  new  revenue  streams 
important. 

Send  resume  showing  past  experience  and 
salary  history  to: 

Box  2405,  Editor  &  Publisher  Classified  j 
770  Broadway,  7th  Fir.,  NY,  NY  10003  | 

NATIONAL,  REGIONaI 
ADVERTISING  SPECIALIST 
MediaNews  Group,  the  nations  seventh  ^ 
largest  newspaper  group,  is  looking  for  a  | 
I  fulltime  national/regional  in-house  advertis-  i 
i  ing  executive.  The  person  chosen  to  fill  this  i 
I  fast-paced  and  exciting  position  will  call  on 
t  national  and  regional  accounts  in  the  north- 
I  eastern  area  of  the  USA,  with  special  em¬ 
phasis  in  New  York  and  Boston.  The  individ¬ 
ual  chosen  will  work  out  of  an  office  located  j 
in  upscale  Fairfield  County,  Connecticut,  j 
You  will  be  representing  10  Media- 
News  Group  newspapers  in  Pennsylvania, 
Connecticut,  Massachusetts  and  Vermont. 
Benefits  include  health/dental  insurance,  | 
life  insurance,  401(k)  plan,  vacation,  etc.  i 
Please  send  resume  and  cover  letter  to:  j 

!  Human  Resources  Manager  | 

j  410  State  Street,  Bridgeport,  CT  06604  i 

j  ADVERTISING  DIRECTOR  (daily/weekly)  j 
position  in  fast-growing  community  near  ! 
southern  metro  area.  Proven  producer,  , 
self-starter,  promotions  oriented,  train/  ! 
motivate  eager  staff.  Perks  include  publish-  ' 
er  training.  Send  replies  to;  Box  2416,  Edl  i 
tor  &  Publisher  Classified,  770  Broadway,  i 
7th  Floor,  New  York,  NY  10003.  j 

Established  dot-com  seeks  PRINT 
PUBISHER  OR  AD  SALES  PROFESSIONAL  . 
for  expansion  into  several  U.S.  regional  ( 
markets.  Position  requires  excellent  track  ! 
record  in  outside  sales,  business  savvy  and  | 
general  knowledge  of  publishing  industry.  | 
Office  will  be  home-based,  with  periodic  \ 
travel  throughout  market.  Exciting  compen-  | 
sation.  E-mail  resume  and  salary  history  to  j 
cordway@ionus.com  or  mail  to:  Market  I 
Manager,  ionUS.com,  5703  Oberlin  Drive,  . 
Suite  108,  San  Diego,  CA  92121.  j 


SALES  LEADER 

The  Octopus,  Champaign-Urbana’s  News  & 
Entertainment  Weekly,  seeks  an  experi¬ 
enced  sales  leader  with  strong  analytical, 
presentation  and  account  management 
skills  to  take  us  to  the  next  level.  We  provide 
clients  a  wide  array  of  advertising  solutions 
in  print  and  radio  through  our  parent 
company,  lllini  Radio  Group.  You’ll  interact 
with  senior  marketing  managers  in  a  variety 
of  client  fields,  including  health  care,  finan¬ 
cial  services  and  automotive  industries.  Me¬ 
dia  experience  preferred,  but  not  requisite. 

[  Large  account  or  ad  agency  work  a  plus. 

{  Salary  negotiable  based  on  achievements 
to  date.  Full  benefits  package  included.  Fax 
resume,  salary  history  and  a  short  letter  to 
The  Octopus,  c/o  Karen  Cochrane,  lllini  Ra¬ 
dio  Group,  2603  W.  Bradley,  Champaign,  IL 
61821.  Fax  (217)  352-1256. 


ADVERTISING  DIRECTOR 
The  Times  of  Frankfort,  Indiana,  a  Monday 
through  Saturday  newspaper,  circulation 
7,000,  seeks  a  motivated  individual  as  ad¬ 
vertising  director.  The  Times  is  located  in 
the  heart  of  Indiana  just  south  of  Purdue 
University.  This  position  supervises  a  staff 
of  nine  full  time  and  part-time  employees  in 
maintaining  advertiser  relationships  for  the 
daily  newspaper  and  its  niche  products. 
Strong  sales  and  newspaper  leadership  ex¬ 
perience  are  essential.  Send  resume  and 
cover  letter  to: 

Rick  Welch,  Publisher,  The  Times 
251  E.  Clinton  Street 
Frankfort,  IN  46401-0009 
rwelch@paxtonmedia.com 


CIRCULA'nON 


CIRCULATION  DIRECTOR 
Albuquerque  Publishing  Company  is 
seeking  an  experienced  Circulation 
Director.  We  are  JOA  distributing  a  7-day 
morning  and  a  6-day  afternoon  paper.  Our 
morning  paper  is  the  largest  in  New  Mexico 
and  is  distributed  statewide.  Five  years  cir¬ 
culation  management  experience  required, 
director  experience  preferred.  Demonstrat¬ 
ed  ability  in  home  delivery,  single  copy, 
sales,  distribution  and  customer  service. 
The  ability  to  develop  and  implement  suc¬ 
cessful  circulation  strategies  is  the  key  to 
success  in  this  position.  Send  cover  letter, 
resume  and  salary  history  to:  Brian  FantI, 
General  Manager,  Albuquerque  Publishing 
Co.,  7777  Jefferson  N.E.,  Albuquerque, 
New  Mexico,  87109. 


The  SUN-GAZETTE,  leading  daily 
newspaper  in  North  Central  PA  is  seeking  a 
skilled,  proven,  professional  circulation 
manager  to  lead  a  high  energy  team  to  new 
growth  levels.  We  are  looking  for  a  team 
leader,  team  player,  and  motivator.  The 
candidate  should  be  well  organized,  have 
marketing  savvy,  good  management  skills, 
be  able  to  analyze  the  market,  multi-task 
oriented,  and  possess  a  very  positive  atti¬ 
tude  to  help  increase  market  penetration 
and  improve  overall  revenues. 

The  Sun-Gazette  offers  a  good  salary  and 
benefits  package.  Qualified  candidates 
should  apply  to: 

SurvGazette  Company 
Attn:  John  Fusco,  Publisher 
252  West  Fourth  Street 
Williamsport,  PA  17701 
E-mail:  jfusco@sungazette.com 


CIRCULATION  OPPORTUNITIES 
Northern  Virginia  Community  Newspaper 
Group  has  several  opportunities  available  in 
its  Circulation  Department.  Desire  self-start¬ 
ers  with  strong  analytical  skills.  Candidates 
should  have  the  ability  to  motivate  others. 
IT  experience  is  necessary  with  ability  to 
problem  solve. 

Offer  a  competitive  compensation  and  ben¬ 
efit  package  including  health  and  dental, 
401(k)  Plan,  ST  and  LT  Disability  and  Life 
Insurance.  Fax  or  E-mail  resume  and  salary 
requirements  to; 

(703)  771-0036  akey@timespapers.com 
EOE 

NOVEMBER  5,  2001 


METRO  HOME  DELIVERY  MANAGER 
The  Sioux  City  Journal  is  searching  for  a 
Metro  Home  Delivery  Manager.  This 
position  is  responsible  for  supervision  of 
five  full  time  DM's,  six  part-time  Service  As- 
,  sistants  servicing  approximately  19,000 
j  city  subscribers.  The  qualified  candidate 
will  demonstrate  successful  supervisory  ex- 
i  perience  in  home  delivery  and  possess 
j  strong  coaching  and  communication  skills, 
i  The  position’s  highest  priority  will  be  to  pro¬ 
vide  superior  subscriber  service.  We  offer 
an  excellent  compensation  package  com¬ 
mensurate  with  experience  with  future 
growth  potential.  Interested  candidates 
may  send  cover  letter,  resume  and  refer¬ 
ences  to;  Sioux  City  Journal,  Attn:  Jeff 
Schell,  P.O.  Box  118,  Sioux  City,  lA  51102. 
,  E-mail;jpschell@pionet.net.  EOE  employer. 


i  CIRCULATION  DIRECTOR 

,  If  you  want  to  establish  yourself  as  a  circu- 
i  lation  director,  this  growth  market  daily  in  a 
;  great  northeast  location  offers  that  oppor¬ 
tunity.  Knowledge  of  home  delivery,  single 
copy  and  budgeting  essential.  Contact  John 
Shields,  5  Cohannet  Street,  Taunton,  MA 
02780.(508)880-9040. 


EDITORIAL 


REPORTER 

The  B'llings  Gazette  is  seeking  a  fulltime 
reporter  for  its  Wyoming  Bureau  in  Cody, 
WY.  The  reporter  in  this  one-person  bureau 
must  have  excellent  writing  skills  and  sound 
news  judgment.  Duties  include  covering 
breaking  news  around  the  Bighorn  Basin  as 
well  as  producing  features  and  quality  en¬ 
terprise  work.  Photography  skills  a  plus. 
This  is  an  excellent  opportunity  for  a  jour¬ 
nalist  who  is  a  self-starter  and  wants  to 
make  a  mark.  Mail  your  resume,  cover  letter 
and  non-returnable  clips  by  11/12/01 
to:  Human  Resources  -  WBR,  P.O.  Box 
36300,  Billings,MT  59107-6300  or  E-mail: 

bghr@billingsgazette.com. 

Equal  Opportunity  Employer. 


AGGRESSIVE  REPORTER  WANTED,  to  make 
a  difference  at  a  small  daily  in  North  Central 
Massachusetts.  Candidates  should  have  ex¬ 
perience  reporting  and  be  able  to  impress 
our  editors  with  what  theyi’ve  done.  Good 
news  judgment,  writing  ability  and  accuracy 
required.  Competitive  pay  and  benefits. 
Can  you  find,  report  and  write  complete 
news  stories?  If  so,  respond  to  Bill 
Bilodeau,  executive  edrtor.  The  Gardner 
News,  P.O.  Box  340,  Gardner,  MA  01440. 

Or  Fax  to  (978)  630-5410 


:  ASSISTANT  CITY  EDITOR:  The  Sun,  a 
I  75,000  daily  in  Southern  California,  has  an 
'  opening  for  an  editor  to  plan  and  execute 
;  its  weekend  Metro  coverage.  We  want  an 
experienced  assignment  editor  who  can 
,  help  guide  a  young  staff,  understands  zon- 
I  ing  and  can  work  with  photo  and  graphics 
people  to  produce  a  compelling  weekend 
I  report  in  one  of  the  most  competitive  mar- 
I  kets  in  the  country.  Resume,  references 
i  and  work  samples  to  Bob  Wright,  Assistant 
I  Managing  Editor  /  Metro,  The  Sun,  399 
!  North  D  Street,  San  Bernardino,  CA 
92401. No  phone  calls,  please.  The  Sun  is 
an  equal  opportunity  employer. 


EDITOR& PUBLISHER  CLASSIFIEDS  C3 


www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


ASSISTANT  CITY  EDITOR  sought  for  an 
award-winning  daily  in  the  Sierra  Nevada, 
foothills.  Responsibilities  include  editing 
news, coordinating  features  and  special  sec¬ 
tions  and  overseeing  photo  staff.  Journalism 
or  related  degree  and  relevant  newspaper 
experience  required.  Photo  experience 
a  plus.  Send  cover  letter,  resume,  and  at 
least  12  of  your  best  clips/editing  samples 
to:  City  Editor  Judy  Brill,  The  Union,  464 
Sutton  Way,  Grass  Valley  CA  95945  or 
E-mail  to:judyb@theunion.com 


ARTS  WRITER 

The  Portland  Press  Herald/Maine  Sunday 
Telegram  is  looking  for  an  experienced  re¬ 
porter  to  join  its  features  staff  as  an  Arts 
Writer.  The  Reporter  will  be  responsible  for 
writing  stories  and  other  news  content  of  in¬ 
terest  to  readers;  especially  regarding  fea¬ 
tures  topics  that  include  arts  and  entertain¬ 
ment.  Portland  is  a  very  livable,  historic, 
seafront  city  renowned  for  its  strong  arts 
community.  Qualifications  for  the  position 
include:  a  college  degree  or  significant  pro¬ 
fessional  experience;  at  least  five  years  of 
reporting  experience  at  a  daily  newspaper; 
a  demonstrated  background  in  arts  and 
arts/journalism,  with  an  emphasis  on  visual 
arts.  Interested  applicants  should  submit  a 
letter  of  interest  and  resume  by  November 
27,  2001  to:  “Arts  Writer  Search”,  The  Port¬ 
land  Press  Herald/Maine  Sunday  Telegram, 
Human  Resources  Office,  390  Congress 
Street,  Portland,  ME  04101. 

E-mail:  humanresources@pressherald.com 
Fax:  (207)  791-6915 
Equal  Opportunity  Employer 


ASSISTANT  NEWS  EDITOR 
The  Fresno  Bee,  Central  California’s  largest 
daily  newspaper,  is  losing  its  top  news  de¬ 
signer,  and  we  are  looking  for  someone  to 
fill  his  shoes.  The  job  involves  supervising 
the  news  desk’s  designers;  overseeing  de¬ 
sign  for  the  news  and  business  sections; 
and  being  a  hands-on  designer/editor  for 
Page  A1  and  special  projects.  Interested 
candidates  must  have  six  years  experience 
at  a  daily  paper;  solid  pagination  skills; 
good  copy  editing  skills;  some  management 
experience;  and  the  ability  to  be  a 
team  player.  The  Bee  is  an  award-winning 
163,000  daily/195,000  Sunday  circulation 
newspaper.  If  you  are  interested  in  applying 
for  this  full-time,  please  send  a  resume  and 
copies  of  your  design/copy  editing  clips  to: 
Kris  Eldred,  News  Editor,  The  Fresno  Bee, 
1626  E  St.,  Fresno,  CA  937860001.  If 
you  have  questions,  please  feel  free  to  call 
Kris  Tuesdays  through  Saturdays  at: 

(559)  441-6463  or  E-mail  her  at: 
keldred@fresnobee.com. 

Salary  will  be  based  on  experience.  EOE. 


CAPITAL  REPORTER/CRIME  REPORTER 
Two  key  beats  are  open  at  The  Bismarck 
Tribune,  a  30,000  circulation  AM  paper  in 
North  Dakota’s  capital.  The  right  capital  re¬ 
porter  will  be  able  to  go  beyond  politicians 
and  policy  to  examine  how  government  af¬ 
fects  real  people.  The  crime  reporter  we 
seek  will  scour  the  beat  without  losing  sight 
of  the  big  picture.  Bismarck  is  a  manicured 
city  in  a  state  with  little  crime,  good 
schools  and  smart  people.  (Forget  virtiat 
you  saw  in  the  movie  “Fargo”.)  Send 
resume,  clips  to:  City  Editor,  P.O.  Box 
5516,  Bismarck,  ND  58506  or  E-mail  to: 
dwinter@ndonline.com 


EDITORIAL 


;  COPY  EDITOR/CAPITOL  REPORTER 
■  Connecticut  daily  seeks  copy  editor  for  con-  | 
tent  editing,  headlines  and  paginated  ! 
!  layout.  Willing  to  challenge  stories  and  de-  ! 
mand  accuracy  and  fairness;  an  adept  pagi-  I 
nator  who  can  handle  multi-zone  electronic  | 
page  layout.  Circulation  includes  all  North-  j 
west  Connecticut.  Just  a  few  hours  from  | 
I  Boston  and  New  York.  j 

i  Also  seeks  statehouse  reporter  to  oversee 
I  and  develop  state  and  regional  political  cov¬ 
erage.  Must  possess  solid  news  judgment, 

I  ably  juggle  multiple  assignments  and  devel- 
'  op  and  produce  enterprise, 
i  Send  samples  to  Managing  Editor,  Water-  | 
bury  Republican-American,  389  Meadow  : 
I  Street,  Waterbuny,  CT  06722.  j 

:  Or  call  (800)  992-3232  ext.  341 


I  DESKTOP  PUBLISHING  EDITOR 
I  UNIQUE  OPPORTUNITY  for  editor  with  right  | 
<  combination  of  talents.  Small  publishing  | 
company  needs  well-rounded  individual  for  | 
production  of  multiple  newspapers.  Central  j 
I  NJ  job  requires  editing,  page  layout  and  j 
:  print  production  experience.  E-mail:  j 

;  edit Job2001@yahoo.com  for  more  details 


LOOKING  FOR  an  experienced  copy  editor  j 
I  with  solid  news  judgment  and  command  of  j 
I  the  English  language.  We’re  a  30,000  daily  | 

I  in  northern  Ohio.  Please  send  a  resume  and  : 
i  samples  of  your  work  to:  Managing  Editor,  j 
I  The  Chronicle-Telegram,  225  East  Avenue,  I 
j  Elyria,  OH  44035.  Phone:(440)329-7126.  | 

DESK  EDITOR  -  ENGLISH  DESK  j 
i  POSITION:  Editor/Reporter  on  the  Agence  i 
France-Presse  English  Desk  in  Washington,  i 
DC.  ! 

;  DUTIES:  This  is  a  40-hour  a  week  desk  po-  | 

:  sition  involving  translating  and  editing  copy  j 
into  English  from  both  Spanish  and  French,  ! 
as  well  as  editing  English  copy  and  filing  j 
i  the  news  agency  wire.  The  job  also  involves  ■ 

;  some  reporting.  | 

REQUIREMENTS:  Ability  to  work  fast  and  i 
accurately  from  both  French  and  Spanish  j 
;  text.  At  least  three  years  journalistic  experi-  ! 
I  ence,  news  agency  or  daily  newspaper.  \ 
I  SALARY:  Based  on  experience  and  Guild  j 
i  Agreement. 

i  CONDITIONS:  As  specified  in  Guild  Agree- 
i  ment.  Medical  plan  and  pension  fund.  Must 
be  willing  to  make  commitment  of  1  or  2 
I  years  to  work  on  overnight  shift, 
j  Application  should  be  submitted  to: 

I  Agence  France-Presse 

1015  15th  Street,  NW,  Suite  500  j 
Washington,  DC  20005  | 

I  AHN:  ! 

Francis  Kohn,  Chief  Editor  j 

Francis.Kohn@afp.com 
j  Charles  Whelan,  English  Desk  Chief 
I  Charles.Whelan@afp.com 


:  EDITOR 

i  Award-winning  twice  weekly  newspaper  on 
j  Whidbey  Island  in  Washington  State  seeks 
I  hands-on  editor.  Need  self-starter  to  pro¬ 
duce  “award-winning”  copy  while  leading 
'  small  news  staff.  Editing,  writing,  page  lay- 
I  out  and  QuarkExpress  proficiency  required. 

I  Resume  and  clips  to:  M.  Saylors,  South 
\  Whidbey  Record,  P.O.  Box  387,  Langley, 
WA  98260  or  E-mail  to: 

msaylors@southwhldbeyrecord.com 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times, 
34,000-circulation  newspaper,  has  an 
opening  for  a  general  assignment  reporter 
in  one  of  its  St.  Lawrence  County  bureaus. 
The  beat  includes  coverage  of  local  govern¬ 
ment  and  major  industries.  B.A.  degree  re¬ 
quired.  Internships  preferred.  Salary  is  be¬ 
tween  $21,800  and  $26,000  depending 
on  experience.  Need  to  know  more  about 
us:  Read  this: 

http://www.editorandpublisher.com/editor 
andpjblisher/features_columns/article_ 
display.jsp?vnu_content_id= 1 03306 1 
Please  send  resume,  clips,  references  to: 

Bob  Gorman,  AME-News 
Watertovm  Daily  Times 
260  Washington  Street 
Watertov/n,  NY  13601 
(315)  782-1000,  ext.  259 
bgorman@wdt.net 


NEWS  EDITOR:  The  Sun,  a  75,000  daily  in 
Southern  California,  needs  a  creative  leader 
for  its  copy  /  layout  desk.  We’re  looking 
for  someone  with  top  design  skills  and 
news  judgment,  pagination  experience,  zon¬ 
ing  know-how  and  demonstrated  managerial 
ability  to  run  a  fast-paced  desk  and  hit 
deadlines  in  one  of  the  most  competitive 
markets  in  the  country.  Resume,  references 
and  work  samples  to  Glenn  Rabinowitz,  Man¬ 
aging  Editor,  The  Sun,  399  North 
D  Street,  San  Bernadino,  CA  92401.  No 
phone  calls,  please.  The  Sun  is  an  equal  op¬ 
portunity  employer. 


MANAGING  EDITOR 

Come  put  your  mark  on  a  newspaper!  The 
Turlock  Journal,  a  6,000<irculation  daily  in 
Central  California  is  seeking  a  Managing  Ed¬ 
itor  to  lead  a  newsroom  of  10.  This  is  a 
great  opportunity  for  a  seasoned  reporter 
or  copy  editor  to  make  the  jump  into  a  lead¬ 
ership  roll.  Lots  of  work  and  lots  of 
hands-on  duties.  Ability  to  go  after  hard 
news  while  still  handling  the  soft  news  from 
this  family-oriented  community  of  57,000. 
Work  for  a  publisher  who  came  from  the 
news  side  and  who  lets  his  managers  man¬ 
age.  Dead  wood,  burnouts  and  hangers-on 
need  not  apply.  Send  cover  letter,  resume 
and  salary  history  to:  Steve  Fountain,  Pub¬ 
lisher,  Turlock  Journal,  138  S.  Center  St., 
Turlock,  CA  95380,  or  FAX  to: 

(209)  669-1561,  or  via  E-mail  at: 
stevef@turlockjournal.com. 


REPORTER 

Wanted:  Skeptical,  digging,  tenacious,  cre¬ 
ative  investigative  reporter  to  conduct  in¬ 
vestment  research  full-time  for  San  Fran¬ 
cisco  Hedge  Fund.  Not  a  writing  position. 
Must  work  out  of  SF  office.  E-mail: 
amw@cannellcap.com 


I  _ EDITORIAL _ 

I  TEAM  LEADER:  The  Tampa  Tribune  is  look- 
I  ing  for  an  aggressive,  experienced  editor  to 
I  lead  a  team  of  seven  reporters  covering  po- 
I  lice,  state  and  federal  courts  and  legal 
j  issues.  The  applicant  should  have  strong 
enterprise  and  investigative  skills  as  well  as 
the  ability  to  coordinate  major  breaking 
news.  Strong  news  judgment,  managerial 
skills  and  efficient  time  management  are  re¬ 
quired.  Multimedia  experience  a  plus. 
Please  send  resume  and  cover  letter  to 
I  Senior  Editor  Lawrence  Fletcher,  P.O.  Box 
!  191,  Tampa,  FL  33601. 

[  Or  E-mail:  lfletcher@tampatrib.com 


The  Brownsville  Herald  seeks  an  innovative 
NEWS  EDITOR.  Position  demands  superior 
command  of  Quark,  design  skills  and  loads 
of  initiative.  Dynamic  newsroom  in  fast 
growing,  20,000  daily  30  minutes  from 
South  Padre  Island  and  next  to  Mexico. 
Contact  or  send  resumes  to:  Editor  Tecio  J. 
Garcia  at:  (956)  982-6610  or  E-mail: 
tgarcia@link.freedom.com. 

Fax  (956)  542-0840 


j  SPORTS  COPY  EDITOR  sought  for  a  desk 
i  committed  to  producing  a  top-notch  sports 
j  section.  We’re  looking  for  Quark-sawy  edi- 
i  tors  with  an  eye  for  design,  a  wordsmith’s 
touch  with  copy  and  a  record  of  meeting 
tough  deadlines.  Minimum  12  months’  daily 
j  experience.  The  Herald  News  is  a  38,000- 
!  circulation  daily  in  northeastern  New 
‘  Jersey,  just  25  minutes  from  Times 
I  Square.  Competitive  salaries,  excellent  ben- 
'  efits.  Send  your  resume,  references,  salary 
I  history  and  work  samples  to:  Kathie 
I  Adams,  Assistant  Managing  Editor,  Herald 
I  News,  One  Garret  Mountain  Plaza,  CN  473, 
i  West  Paterson,  NJ  07424. 

E-mail:  adamsk@northjersey.com 


i  SPORTS  EDITOR  -  Seven-day,  75,000  circu- 
j  lation  newspaper  in  the  Northeast  seeks  an 
j  experienced  editor  to  lead  and  develop  a 
I  full-time  staff  of  15.  We  cover  two  profes- 
j  sional  sports  teams,  NASCAR  and  major  Di- 
1  vision  I  college  sports,  and  keep  prep 
I  sports  as  a  main  focus.  Candidates  should 
I  have  strong  word  skills,  excellent  news 
j  judgments  and  a  thorough  knowledge  of 
j  sports.  This  editor  will  shape  coverage, 
j  oversee  production  and  handle  some  ad- 
■  ministrative  duties.  Editing,  layout  and  inter- 
I  personal  skills  a  must.  Reply  to: 
j  Box  2413,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 


EDITOR  for  semi-weekly  newspaper  in 
i  Franklin,  VA.  Excellent  salary,  benefits.  For 
i  info  call  Hanes  Byerly  or  Jamie  Brown: 

I  (800)  562-9822 


For  help  wanted/position  wanted  rates  call 
Hazel  Preass  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 
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-POSITIONS  WANTED- 


-HELP  WANTED- 


EDITORIAL 


REPORTER  SOUGHT  for  the  Naples  Daily 
News,  a  50,000  circulation  daily,  and 
Bonita  Banner,  a  30,000  circulation 
twice-weekly,  on  Florida’s  Gulf  Coast.  Both 
papers  are  consistently  rated  as  among  the 
best  in  the  state.  We're  looking  for 
someone  who  can  jump  on  breaking  news, 
dig  for  in-depth  stories  and  write  like  good 
writing  still  matters.  Send  resume,  clips  to: 

Todd  Pratt 

P.O.  Box  40,  Bonita  Springs,  FL  34133 


RESEARCH  ASSISTANT 
Public  Agenda,  a  nonpartisan,  nonprofit  re¬ 
search  organization  devoted  to  public  opin¬ 
ion  and  citizen  education,  seeks  a  research 
assistant  for  its  editorial  staff.  Job  requires 
news  judgment,  writing,  editing  and  inter¬ 
viewing  skills,  as  well  as  extensive  research 
both  on-  and  off-line.  Journalism  or  public 
policy  background  required;  HTML  experi¬ 
ence  helpful.  Fax  cover  letter,  resume  and 
writing  samples  to  (212)  889-3461,  or  mail 
to  Public  Agenda,  6  East  39th  Street,  New 
York,  NY  10016.  No  calls  or  E-mail,  please. 


PRESSROOM 


PRESSROOM  ASSISTANT  MANAGER 
The  Denver  Newspaper  Agency,  publisher 
of  the  Rocky  Mountain  News  and  The  Den¬ 
ver  Post,  has  an  immediate  position  availa¬ 
ble  in  our  fast-paced  PRESSROOM.  The  ide¬ 
al  candidate  will  direct  25-30  press-workers 
and  supervise  the  day  to  day  operation. 
Other  duties  could  include  communicating 
essential  information  to  all  levels,  executing 
weekly  schedules,  coordinate  the  mainte¬ 
nance  scheduled  with  the  maintenance  de¬ 
partment,  troubleshoot  equipment  failures 
and  execute  proper  follow-up,  ensure 
on-time  press  runs.  In  addition,  evaluate  the 
skill  level  of  press-workers  and  implement 
the  necessary  training.  Qualifications  are  a 
High  School  Diploma,  with  a  minimum  of  5 
years  experience.  The  candidate  must  ex¬ 
hibit  a  high  degree  of  mechanical  aptitude 
on  press  equipment.  Send  your  resume  to: 
The  Denver  Newspaper  Agency,  4499  Fox 
St.,  Denver,  CO  80216  or  FAX  to:  (303) 
455-8643,  Attention:  Brian. 

IMMEDIATE  OPENING  for  experienced 
pressman  to  run  a  10-unit  Goss  Community 
press.  The  ideal  candidate  will  provide 
hands-on  supervision  of  the  press  crew, 
must  be  strong  with  process  color  and  ex¬ 
hibit  a  high  degree  of  mechanical  aptitude 
on  press  equipment.  Excellent  community, 
reasonable  working  hours,  great  working 
environment,  excellent  pay  and  benefits. 
Send  resume  to  Georgetown  Newspapers, 
1481  Cherry  Blossom  Way,  Georgetown, 
KY  40325.  Fax  (502)  863-6296  or  E-mail: 
mscogin@news-graphic  .com 


PRODUCTION/TECH 

I  GANNEH  PRODUCTION  OPPORTUNITIES 
j  MANAGERS:  PRODUCTION,  PRESSROOM, 
j  MAILROOM/DiSTRIBUTION 

!  Gannett  Co.,  Inc.  is  seeking  performance 
driven  newspaper  professionals  to  join  our 
!  management  team.  Gannett  is  the  nation’s 
largest  newspaper  publisher  with  97  daily 
j  newspapers  in  the  USA,  including  USA  T(> 

I  DAY,  and  15  dailies  in  the  United  Kingdom, 
j  We  are  looking  for  hands-on  PRODUCTION 
!  Managers  with  a  proven  track  record  in 
.  overseeing  either/all  newspaper  Prepress, 

!  Pressroom  and  Distribution  operations. 

!  Candidates  should  have  4-6  years  progres- 
!  sive  production  management  experience.  A 
j  strong  work  ethic  and  a  desire  to  succeed 
:  are  essential.  The  managers  we  are 
seeking  must  be  excellent  communicators 
with  strong  leadership  and  management 
skills.  NATIONWIDE  opportunities. 

!  Gannett  offers  an  excellent  compensation 
and  benefits  package,  including  medical, 

'  dental,  life  insurance,  retirement,  401(k) 
:  and  great  growth  opportunities  in  various 
locations. 

i  If  you  are  interested  in  these  opportunities, 

;  RIJSH  your  resume,  salary  history  and  loca- 
'  tion  preference  to: 
j  Joy  Garlock,  Executive  Recruiting 
'  Gannett  Co.,  Inc. 

I  Email:  jgarlock@gannett.com 


PRODUCTION  MANAGER 

Wanted  for  daily  student  newspaper  and 
online  edition.  Supervise  student  editori¬ 
al  and  advertising  designers;  experience 
in  all  aspects  of  newspaper  publishing; 
coordinate  commercial  printing  servics; 
j  hardware  &  software  maintenance;  mon- 
■  itor  production  expenses  and  inventory. 

'  Knowledge  of  Internet  and  Web  design 
helpful.  $2,385-3,500  per  month.  Open 
Until  Filled.  Submit  OUR  APPLICATION 
i  to:  H.R.  Services,  Northridge,  CA 
:  91330«229. 

I  24Hr  Jobline:  (818)  677-2087 
For  complete  details  visit: 

www-hrs.csun.edu/employment 


NORTHRIDGE 
EOE/AA  Employer 


-CLASSIFIED  ADVERTISERS- 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


ADVERTISING 


j  SALES  TEAM  FALLING  ASLEEP? 

!  Seasoned  Ad  Director/Publisher  will  put  the 
j  fire  back.  20  plus  years  in  the  business 
I  paid/free  weeklies,  shoppers,  start-ups, 
magazine  publishing.  Tel.  (561)  716-3328 
Or  E-mail:  sunpub@bellsouth.net 


CIRCULA'nON 


EXPERIENCED  hands-on  CIRCULATOR  avaik 
able  immediately  in  eastern  Zone  2. 
Phone/Fax  (631)  588-2735 


_ EDITORIAL _ 

VETERAN,  award-winning  business  reporter 
looking  for  new  challenge  in  DC.  Presently 
i  covering  the  Pentagon,  but  have  experience 
1  writing  on  a  variety  of  business  topics,  in- 
i  eluding  automotive  and  technology  issues. 

I  Have  worked  tor  major  market  newspapers 
I  and  national  wire  service.  For  resume  and 
clip  package,  send  job  description  with  con¬ 
tact  information  to: 

washreporter@aol.com 

AWARD-WINNING  JOURNALIST/AUTHOR 
I  seeking  new  freelance  challenges.  Books,  i 
i  magazines,  newspapers,  more.  From  health  i 
to  human  interest  and  everything  | 
!  inbetween.  E-MAIL  :  janeleder@earthlink.net  | 


_ EDITORIAL _ 

I  ENTERPRISING  EDITOR:  Former  Knight  Rid- 
I  der  editor  with  big  and  small  paper  experi- 
I  ence  will  bring  enterprise  and  investigative 
;  reporting  background.  CAR  teaching  skills 
I  and  passion  for  journalistic  excellence  to 
your  newsroom.  Want  to  get  enterprise 
flowing  throughout  your  newsroom?  Want  to 
‘  improve  planning?  Want  a  people-oriented 
manager  who  can  make  A1  pop  every  day? 
I  Send  an  E-mail  to:  EDrrOR@prodigy.net 


HIGHLY  SKILLED  EDITOR  with  magazine, 
Web  and  management  experience  looking 
for  editorial  position  in  Miami.  Completely 
bilingual  (Spanish/English).  Please  E-mail: 
dianitalu@yahoo.com 


VERSATILE,  EXPERIENCED  EDITOR 

with  hands-on  capabilities,  looking  for 
newsroom  management  role,  or  opportuni¬ 
ty  in  corporate  communications.  Will  bring 
25  years  experience  and  an  extensive  net¬ 
work  of  media  contacts  throughout  the  U.S. 
Seasoned  professional  with  top-tier  newspa¬ 
per/magazine  leadership  roles  in 
NYC/Chicago.  References  available.  New 
York  area  preferred. 

E-mail :  swyahn@yahoo  .com 


CLASSIFIED  ADVERTISING  INFORMATION 


Tuesday  at  noon  (EST)  for  the  next  Monday  s  issue. 


Rates  are  per  line,  per  insertion.  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

$12.75 

1  week  . 

.  $11  70 

2  weeks  . 

$11.85 

2  weeks  . 

.  $10.30 

3  Weeks  . 

.  $10.45 

3  Weeks  . 

$  9  OO 

4  weeks . 

.  $  8  80 

4  weeks  . 

.  $  7  70 

1 2  weeks  . 

.  $  8.40 

1 2  weeks  . 

. $  6  80 

26  weeks  . 

.  $  7.50 

26  weeks  . 

.  $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

.  $  5.60 

52  weeks  . 

.  $  6.90 

52  weeks  . 

.  $  5.25 

Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  irxxjrred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mait.  For  instruc¬ 
tions.  please  ask  your  account  manager. 

per  irx:h,  per  insertion,  1  inch  minimum.  1/2  irx:h  increments 

1  week  .  $139  12  weeks  .  $  108 

2  weeks  .  $126  26  weeks  .  $  103 

3  Weeks  .  $120  39  weeks  .  $  97 

4  weeks .  $115  52  weeks  .  $  92 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline:  advertisers  with  a  payment  record  in  good  standing  may  be  billed 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check,  VISA. 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail.  or  fax.  We  reserve  the  right  to  reject  any  ad. 


Mail,  fax  or  e-mail  lino  advertising  copy.  Please  include  the  following  information 
1 .  Name.  2. Company.  3.  Mailing  Address.  4,  Phone.  5.  Ad  Classification.  6.  No  of 
insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL; 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hprouss@>editorandpublisher  com 

IVICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  «  WESTERN  US.) 

mmacmahon@editorandpublisher  com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 

mgoldon@editorandpublisher  com 


www.edltorandpublisher.com 
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Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  more! 

Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  vwvw.editorandpublisher.com 


AVAILABLE  NOW! 


ALL  NEW  2001 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  index! 


For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 


Outlets,  Retail  Outlets,  Location 
of  Markets,  Newspapers  Serving  the 
Market,  Retail  Sales  Data,  and  much,  much  more! 

It's  the  only  source  of  valuable,  descriptive  information  for  MSA 
and  non-MSA  markets  in  the  US.  and  Canada ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  US.  counties. 


Now,  in  our  77th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

Relocation  info  now  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVISG  INDEX! 


Demographic  data  now  indudes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2006! 

Ail  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


Ijt, 

MARKET 

CUIDE 


PKICING 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $145.  It’s  also  available 
on  Q3-ROM  for  windows.  Pricing  for  the  CD-ROM.  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  FL.  IL.  MA.  MD.  NJ,  NY,  OH 
and  TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 


% 

!  Vk 


2001 


OKl^EK  TOD.W 

Please  send  payment  to; 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  \brk.  NY  10003 
Phone:(888)612-7095 
E-Mail;  rlarsen@adweek.com 
Place  your  order  on  our  Web  site; 
www.editorandpublishcr.coni 
(click  on  the  store  icon} 

Or  call  (646)  654-5207  for  more  information 

EDiTORef  Publisher 


Where  You'll  Find  the  Powers  of  the  Press. 


The  Inter  American  Press  Association 
(lAPA)  —  at  its  57th  general  assembly  in 
Washington  a  month  after  the  terrorist 
attacks  on  America  —  portrayed  a  press 
under  siege  everywhere  in  the  Americas: 
“The  attacks  on,  and  attempts  to  intimi- 
date,  media  and  joumal- 
ists  in  almost  every  part 
— of  the  hemisphere  are  too 
numerous  to  count. 

Unfortunately,  impunity  is  still  the  common 
thread  running  through  these  crimes,”  lAPA 
said  in  its  official  “conclusions.”  Here's 
what  lAPA  found  in  the  last  six  month: 
Assassinations  —  Seven  Colombian 
journalists  were  killed  in  the  course  of  their 
work,  “making  this  one  of  the  most  violent 
periods  the  Colombian  press  has  experi¬ 
enced.”  A  total  of  five  other  journalists  were 
murdered  while  working  in  Bolivia,  Brazil, 
Costa  Rica,  Guatemala,  and  Mexico. 
Harassment  by  frivolous  litigation  —  It's 
HmUim  epidemic  throughout  the 
^  hemisphere,  inspiring  a 
so-called  “industry  of 
HHHIHI  damages,”  in  which 
public  officials  and  others  sue  for  supposed 
emotional  distress.  The  worst  example  is  in 
Argentina:  4,000  women  affiliated  with  the 
ruling  Justicialista  party  in  the  Santiago  del 
Estero  province  are  suing  the  daily  paper  El 
Liberal  for  a  total  of  $19  million,  claiming 
they  were  “hurt”  when  the  paper  reprinted 
an  .irticle  that  had  already  appeared  in  the 
paper  La  Voz  del  Interior  in  Cordoba. ... 
Among  its  resolutions,  lAPA  declared  its 
solidarity  with  the  United  States  in  the  fight 
against  terrorism,  but  condemned  the  im- 

Mprisonment  of  free-lance 
writer  Vanessa  Leggett 
and  “coercion  of  the 
media"  in  the  name  of 
national  security;  condemned  Article  324, 
a  new  law  in  El  Salvador  that  punishes 
public  officials  who  provide  information  to 
the  press;  demanded  Nicaragua  abolish 
Law  372  that  requires  licensing  of  journal¬ 
ists  in  a  so-called  “Journalists  Colegio  of 
Nicaragua”;  and  urged  authorities  in 
Mexico  to  “take  such  action  as  may  be  nec¬ 
essary  to  prevent  impunity  from  surround¬ 
ing  the  cases”  of  murdered  San  Antonio 
Express-News  correspondent  Philip  True, 

El  Imparcial  Assistant  Editor  Saul  Antonio 
Martinez  GutiMez,  and  journalist  Jos4  F4lix 
Ortega  Mata.  —  Mark  Fitzgerald 


Attacks  on  media  may  be  novel  in  the  U.S.,  but  Latin  American 
newspapers  have  been  living  with  their  like  for  a  long  time 


BY  MARK  FITZGERALD 

CHICAGO 

ONE  OF  THE  WORLD’S  MOST  DAN- 

gerous  professions  is  “Colombian 
journalist.”  Seven  were  killed 
because  of  their  work  in  the  last  six  months 
alone.  As  head  of  security  at  El  Tiempo  in 
Bogota,  the  nation’s  biggest  daily,  it’s 
Felipe  Andrade’s  job  to  protect  the  news¬ 
paper’s  employees  and  property. 

“Clearly,  Colombia  has  many,  many 
years  [of  contending]  with  the 
problem  of  security,  and  in  our 
daily  lives  it’s  become  like  a 
routine,”  Andrade  said  in  an  W 
e-mail  interview  last  week.  'M'J 
Some  routine:  The  paper’s 
own  managing  editor,  Francis- 
CO  “Pacho”  Santos,  had  to  flee 
the  country  last  year  when  he 
got  wind  of  a  plot,  by  the  leftist 
guerrilla  group  known  as  the 
FARC,  to  assassinate  him  and 
make  it  look  like  a  street  crime. 

Santos,  a  scion  of  the  family  I 

that  owns  the  paper,  is  no 
stranger  to  Colombia’s  violent 
ways:  He  spent  eight  months 
in  1990  chained  to  a  bed  as  a  hostage  of 
drug  lord  Pablo  Escobar. 

With  the  events  of  Sept.  11  and  their  after- 
math,  U.S.  newspapers  are  only  now  taking 
their  first  truly  serious  look  at  the  security  of 
their  employees  and  physical  plants.  In 
Latin  America,  terrorism  has  been  a  reality 
for  more  than  two  decades.  On  a  literally 
daily  basis,  journalists  and  other  press  em¬ 
ployees  are  harassed,  threatened,  assaulted, 
kidnapped,  raped,  or  murdered. 

Newspaper  offices  are  less  common 
terrorism  targets  than  journ2dists  them¬ 
selves  —  but  the  massive  1989  bombing  of 
El  Espectadors  building  in  Bogota  remains 
a  vivid  memory  in  the  hemisphere. 

As  Andrade  describes  it,  the  longtime 
security  procedures  at  El  Tiempo’s  news¬ 
paper  building  resemble  those  now  in  place 
at  Reagan  National  Airport  in  Washington. 
Access  by  visitors  and  employees  is  tightly 
controlled,  all  bags  and  purses  are  scanned. 


and  some  people  are  picked  for  random 
searches.  Police  and  private  guards  — 
employed  by  the  paper  and  neighboring 
businesses  —  patrol  outside  and  are  in 
constant  communication  with  the  Army. 

“You  can’t  take  what  is  happening  to 
Colombian  journalists  out  of  the  context  of 
Colombian  society,”  said  Timothy  Pratt,  a 
Las  Vegas  Sun  reporter  who  worked  as  a 
free-lancer  in  Cali  for  nine  years.  “The  news¬ 
rooms  are  not  any  more  or  less  protected 


1 

'twrm 

no«o5*n)« 


If! 


El  Tiempo  Managing  Editor  Francisco  Santos,  once  a  kidnap 
victim,  calls  for  freedom  for  others  seized  in  Colombia. 

than  any  other  place  —  every  building  in 
Colombia  has  armed  guards  outside  it.” 

Elizabeth  Vargas,  an  official  with  the 
Bogota-based  Foundation  for  Freedom  of 
the  Press  (FLIP,  for  its  initials  in  Spanish), 
said  many  Colombian  papers  offer  an 
employment  benefit  hard  to  find  in  the 
United  States:  “They  are  giving  self- 
defense  lessons  for  reporters.  We’re  doing 
it  ourselves,  [instructing]  on  methods  to 
defend  when  you’re  traveling,  at  the 
workplace,  in  your  house,  etc.” 

Terrorism  is  not  the  only  violent  danger 
to  Latin  American  newspapers,  as  Mag¬ 
dalena  Rivero,  a  journalist  at  Ultima  Hora 
in  Asuncion,  Paraguay,  noted  in  an  e-mail 
message  to  ELlIP:  “Security  —  the  control  of 
access  by  strangers  and  even  employees  — 
at  Paraguayan  newspaper  buildings  was 
implemented  years  ago  because  of  a  wave 
of  robberies  and  assaults  in  broad  daylight, 
even  in  the  busiest  downtown  areas.”  ® 
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coded  numbered  labels,  so  each  telephone, 
computer  terminal,  and  carton  would  be 
delivered  to  the  correct  workstation. 

The  move  went  smoothly  —  although 
motorized  window  shades  arrived  days 
behind  schedule.  Temporarily,  to  ease  sun 
glare  on  computer  screens,  brown  paper 
covered  the  wondrous  southerly  windows. 
(Light-starv'ed  reporters  cut  peepholes.) 

And  those  with  north  win  Jows  got  to 
watch  heavy  equipment  dig  »p  part  of  the 
small,  new  parking  lot  for  installation  of  a 
storm-drainage  system. 

Exit  the  dungeon 

Books  Editor  Karen  Sandstrom  says  she 
hoped  the  “spiffy  new  environment”  would 
help  people  do  their  jobs  better;  her  airy 
workspace  is  much  brighter  than  her  old 
book-lined  room. 

Editor  Douglas  Clifton,  who  came  from 
The  Miami  Herald  in  1999,  was  “joyful”  to 
leave  the  “dungeon.” 

And  his  boss,  Machaskee,  told  E^P 
he  feels  no  nostalgia.  “What  makes  a 
corporation  are  its  people,”  he  says. 
Orchestrating  a  new,  invigorating  environ¬ 
ment  for  them  “pleases  me,”  he  adds. 

Machaskee  and  Long  stress  they  sought 
no  form  of  tax  abatement,  a  hot-button 
news  topic  for  the  PD.  Says  Machaskee, 

“We  want  to  be  able  to  be  independent  on 
the  subject  of  any  abatement  program.”  11 


GSI  Architects’  rendering  of  The  Plain  Dealer’s  new  headquarters  in  downtown  Cleveland 

longtime  Plain  Dealer  home,  passers-by 
could  see  an  obsolete,  room-size  computer 
system  that  joined  the  rubble  heap. 
Employees  purchased  some  usable  items  at  a 
“yard  sale,”  and  before  the  move,  more  than 
100  tons  of  trash  was  “purged.” 

Each  department  had  a  move  coordinator. 
In  the  newsroom,  it  was  Rosemary  Kovacs, 
who  was  production  editor  before  becoming 
the  news  troops’  drill  sergeant.  Kovacs 
bossed,  wheedled,  and  e-mailed  the  staff" — 
including  some  notorious  pack  rats  with  40 
years’  accumulation  —  to  purge,  purge, 
purge.  Then  she  handed  out  Cole’s  color- 


{continued  from  page  20}  completed  on 

eight  weekends  between  January'  and  March. 


SHU  the  best  paper  on  the  block 

Lori  Cole’s  Cleveland-based  move¬ 
consulting  firm,  Cole  and  Co.,  has  moved 
industrial  companies,  law  firms,  the  Greater 
Cleveland  Growth  Association  (with  16,500 
members,  the  largest  chamber  of  commerce 
in  the  United  States),  and  the  Cleveland 
chapter  of  the  American  Red  Cross, 
including  its  blood  supplies.  The  former 
facilities  manager  at  LTV  Corp.  estimates 
she’s  moved  13,000  people. 

Cole  set  up  an  office  at  the  PD  a  year 
before  the  move,  to  coordinate  the  logistics 
of  moving  several  hundred  truckloads  a 
distance  of  less  than  one  block.  Each 
weekend,  100  to  200  PD  people  moved,  with 
food  provided  at  Sunday  staff  open  houses. 

“The  boxes  and  paper  are  actually  the 
easy  part,”  Cole  says.  “The  hard  part  is 
getting  the  phones  to  ring  at  the  right 
workstation  and  the  PCs  to  print  at  the 
right  printer,  all  the  while  publishing  the 
paper  without  any  downtime.” 

They  did. 

Jerry  Villani,  PC  network  manager  for 
the  move,  set  up  dual  computer  systems;  a 
duplicate  server  mirrored  the  functions  of 
each  of  the  four  data-center  servers.  “We 
were  very  fortunate  to  build  right  next 
door,”  he  says.  He  could  simply  run  an 
“umbilical  cord”  between  buildings.  'There 
were  no  major  system  glitches. 

'The  move  encompassed  1,500  personal 
computers,  faxes,  and  printers,  plus  10,000 
cartons  —  much  less  stuff  than  the  old 
building  held.  In  the  demolition  of  the 
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happen  even  if  we  didn’t  print  any  New 
York  Times  [copies]  here.”  It  represents,  he 
said,  “confidence  in  the  development 
of  local  markets  to  their  fullest  potential.” 

McClier/designAlliance  (its  name  since 
the  newspaper  workplace  and  process 
consultants  based  in  Boulder,  Colo.,  and 
Phoenix,  merged  with  McClier)  also  is 
providing  construction  services  and  help  in 
selecting,  buying,  and  installing  equipment, 
which  it  said  will  include  increased 
packaging  and  distribution  capabilities. 

“We’re  still  in  the  process  of  picking  the 
mailroom  equipment,”  said  David  Thurm, 
vice  president  of  real-estate  development  of 
the  parent  Times  Co.,  noting  that  the  News 
has  been  using  old  Harris  equipment  —  “a 
hand-me-down  from  another  paper.” 

To  make  the  best  selections  and  best  use 
of  new  equipment,  said  Thurm,  the  com¬ 
pany  is  “bringing  learning  from  across ... 
the  New  York  Times  Regional  Newspaper 
Group  to  bear  on  the  project.” 

As  much  as  meeting  the  needs  of  produc¬ 
tion  and  distribution,  management  wanted 
the  building  design  to  support  the  local 
company’s  culture  and  business  operations, 
said  Thurm.  He  categorized  the  building 
site  as  “difficult ...  because  it’s  on  a  steep 
hill,”  presenting  design  challenges  that  “I 
think  we’ve  addressed.”  He  noted  that  the 
location  benefits  from  proximity  not  only  to 
a  major  highway  into  the  city  but  also  to  the 
Black  Warrior  River  and  downtown. 

Plans  for  the  hillcrest  site  take  character¬ 
istics  of  regional  and  local  geography  into 
account.  For  example,  the  north  side  of  the 
building  will  be  given  over  to  an  open  work 
area  lighted  by  large  windows  that  look  out 
over  the  river  and  bridges,  including  what  is 
believed  to  be  the  oldest  active  wooden- 


Warehouse  sites  allow  'Bama  dailies  to  build  in  downtown  areas 


BY  JIM  ROSENBERG 

IN  SOMETHING  OF  A  BUILDING  BOOM  AMONG  DAILIES  ACROSS 

the  country,  the  Heart  of  Dixie  appears  to  be  the  center  of 
construction.  Despite  generally  falling  circulations  and 
shrinking  work  forces,  The  Tuscaloosa  News  is  adding  to  its 
pressroom  schedule  and  The  Birmingham  News  is  adding 
jobs.  Covering  neighboring  counties  of  central  Alabama,  they  are  the 
latest  to  launch  expansions  and  modernizations,  following  closely  on 
projects  in  Mobile  and  Anniston  (E&P,  April  3  and  Nov.  6, 2000). 

In  Tuscaloosa,  the  News  has  just  begun  building  a  new  home. 
Planning  for  the  project  dates  back  five  years.  The  37,319-circulation 

(38,498  Sunday)  New  York  Times  Co. 
paper  will  spend  $25  million  to  house  all 
departments  in  a  new,  90,000-square-foot 
facility  that  more  th^m  doubles  the  current¬ 
ly  available  space  on  Sixth  Street.  Oversee¬ 
ing  the  project  are  Circulation  Director 
Paul  Hass  and  Publisher  Tim  Thompson. 

“We’re  moving  trees  today,”  Thompson 
remarked  late  last  month,  adding  that  al¬ 
though  they  had  yet  to  break  ground,  the 
project’s  aggressive  pace  will  put  people  in  a 
new  building  within  a  year.  In  fact,  concrete 
ducts  were  already  being  prepared  to  cany 
power  cables  underground,  and  the  paper  is 
in  talks  with  the  city  for  certain  easements, 
said  Thompson.  The  city’s  new  riverwalk, 
an  unrelated  parallel  project,  will  pass  in 
front  of  the  paper’s  new  headquarters. 

The  newspaper  will  build  its  new  home 
from  scratch  at  a  downtown  warehouse  site 
served  by  an  old  railroad  spur  after  having 
negotiated  use  of  adjacent  city-owned 
property,  according  to  Thompson.  For  the 
Chicago-based  newspaper  facilities  design 
firm  McClier,  he  said,  “This  is  their  first 
project  with  a  New  York  Times  paper.” 

The  completed  project  will  be  home  to 
another  first  —  “the  first  Heidelberg  press 
in  any  of  the  New  York  Times  regional 
newspapers,”  said  Thompson.  Now  the 


McClier/designAlliance  architect’s  rendering  of  the  future  hilltop  home  of  The  Tuscaloosa  (Ala.)  News 


22  EDITOR& PUBLISHER  NOVEMBER  5,  2001 


www.editorandpublisher.com 


until  2002,  an  Austin  spokeswoman  said. 

Dario  Designs  also  is  helping  modernize 
the  plant  at  Advance’s  Union-News,  Spring- 
held,  Mass.  Like  Kalamazoo,  it  will  install  a 
four-page-across,  one-page-around  MAN 
Roland  Regioman  press.  MAN’S  two- 
around  Geoman  will  go  into  Grand  Rapids. 

Of  its  eight  Booth  newspapers.  Advance 
is  upgrading  production  at  the  seven  that 
still  run  letterpress.  Saginaw  and  Bay  City 
will  print  at  the  new,  jointly  owned  Valley 
Printing  Co.  in  Monitor  Township.  In 
2003,  it  is  expected  to  employ  all  current 
pressroom  and  mailroom  personnel.  Bay 
City  originally  was  to  buy  a  single-wide 
Goss  Magnum  press.  Now,  said  Production 
Manager  John  Dearrington,  “I  don’t  think 
that’s  been  determined  yet”  He  wouldn’t 
rule  out  the  possible  choice  of  a  larger 
single-wide  or  even  a  double-wide  machine. 

Ann  Arbor  has  a  large  Ms^um  hne  with 
a  Universal  folder.  Austin  said  an  addition 
to  The  Muskegon  Chronicle  plant  is  now 
enclosed.  It  awaits  erection  of  a  Magnum, 
last  reported  sitting  in  Goss  Graphic 
Systems’  closed  plant.  —  Jim  Rosenberg 


Already  designing  a  plant  for 
The  Bay  City  Times  and  The 
Saginaw  News,  Dario  Designs  Inc., 
Framingham,  Mass.,  will  take  on  projects 
for  at  least  two  other  Booth  Newspapers 
Inc.  dailies  in  Michigan  after  contracts  were 
recently  re-awarded  for  The  Grand  Rapids 
Press  and  the  Kalamazoo  Gazette. 

The  change  came  last  month  —  just 
weeks  after  the  Austin  Co.  announced  it 
was  handling  “all  Michigan  newspaper 
projects”  for  Booth-parent  Advance  Publi¬ 
cations  under  a  newly  appointed  regional 
executive.  Press  Operations  Director  Robert 
W.  Pierce  confirmed  that  Grand  Rapids 
was  no  longer  working  with  Austin. 
Vendors  with  im  interest  in  the  Kalamazoo 
project  said  the  same  was  true  there. 

Austin  finished  its  design-build  work  for 
The  Ann  Arbor  News  (to  be  dedicated 
Wednesday)  and  completed  preliminary 
designs  for  The  Flint  Journal  (put  on  hold 


Birmingham  News  Co.'s  new  insert  operation 

trestle  railroad  bridge.  Individual  offices  are 
arranged  back  on  the  hotter  south  side, 
with  windows  that  are  “attractive  but  much 
smaller,”  said  Thurm. 

To  the  east.  Advance  Publications’ 
150,882-weekday-circulation  (186,269 
Sunday)  morning  News  is  the  dominant 
daily  in  a  joint-operating  agreement  with 
the  E.W.  Scripps  Co.’s  12,408-circulation 
Birmingham  Post-Herald.  The  main  plant 
was  designed  in  1979,  and  “for  the  last  10 
years  it’s  been  a  struggle”  to  keep  up  with 
the  growth  in  freestanding  ad  inserts, 
said  News  Operations  Director  Thomas  P. 
Grillo.  On-site  expansion  was  considered, 
he  said,  but  was  not  found  to  be  feasible. 

Last  spring.  News  Publisher  Victor  Han¬ 
son  III  said  he  was  committed  to  finding  a 
site  in  town  to  help  the  city’s  revitalization. 
His  paper  reported  the  Birmingham  News 
Co.  would  apply  for  tax  incentives  offered  to 
expimding  businesses.  Most  of  the  roughly 
20  jobs  the  newspaper  expected  its  new 
center  would  create  have  been  filled. 

After  searching  within  the  city  for  more 
than  seven  months  and  studying  several 
structures,  the  company  bought  a  ware¬ 
house  last  April,  contracted  with  a  local 
engineering  firm,  and  created  an  88,000- 
square-foot  packaging  and  distribution 
center,  of  which  just  under  half  the  floor 
space  is  devoted  to  inserting  and  the 
balance  to  circulation  and  distribution. 

Six  months  and  $5  million  later,  the  new 
center  is  in  its  seventh  week  of  operating  a 
GMA  SLS2000  inserter,  Quipp  stackers 
and  underwrappers,  and  Dynaric  strappers. 

“We’re  currently  doing  all  our  Sunday 
packaging  over  there,”  said  Grillo.  Daily 
inserting  is  done  at  the  main  facility,  but 
the  paper  recently  began  a  phased  transi¬ 
tion  of  its  expanded  total-market-coverage 
product  to  the  new  site,  where  Grillo  said 
the  aim  is  to  move  as  much  inserting  as 
possible.  Eventually,  he  said,  “the  majority 
of  it  will  be  done  there.”  1) 


Coaching  and  Story  Editing 
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January  31>February  2,  2002 
Application  Deadline:  December  3,  2001 


Writing  coaches,  senior  writers,  and  story  editors  in 
every  department  and  media  platform;  newsroom 
trainers:  college  writing  teachers;  and  publications 
advisors  will  get  tips  on  the  crafts  of  story  editing 
and  coaching.  You’ll  learn  how  to  coach  the  writing 
process  and  review  strategies  for  developing  the 
reporter-editor  relationship.  You’ll  be  exposed  to  the 
elements  needed  to  create  a  productive  newsroom 
culture  and  take  home  the  toolbox  of  story 
construction.  You’ll  learn  from  some  of  the  best 
coaches  and  editors  in  America.  The  tuition  is  $75 
and  the  hotel  fee  is  $94  +  tax/night. 
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‘Calvin’  book 
is  the  first  one 
in  half-decade 


in  another  spot  until  a  staff  editorial 
cartoonist  is  hired. 

“We  miss  having  a  cartoonist  at  a 
time  like  this,”  said  Hiatt.  “But,  above 
all,  we  miss  Herblock.” 


et  cetera 


Tribune  Media  Services  announced 
that  the  KRTi  HotTopics  content 
packages  have  been  discontinued 
because  of  “the  current  state  of  the 
economy,  the  newspaper  industry’s 
pullback  from  more  complex,  purpose- 
made  syndicated  content  for  their  Web 
sites,  and  the  high  production  costs  to 
service  the  small  number  of  existing 
customers.”  Several  staffers  were  let  go 
in  Washington.  KRT  continues  to  offer 
various  other  interactive  products.  ... 

Jody  Mitori  was  named  editor  of  the  KRT 
Campus  service  for  college  papers.  She 
formerly  worked  for  the  Milwaukee  Journal 
Sentinel's  Web  site. ...  At  Large  Features 
Syndicate  has  signed  the  “Way  Out  West” 
comic  by  Robt.  Snyder  and  John  Whelan 
(http://www.lwayoutwest.com).  It  stars 
“six  dusty  desert  denizens  of  Lonesome. 
Ariz.”  Snyder  is  a  former  editorial 
cartoonist  for  The  Sun  in  Baltimore,  while 
Whelan  has  worked  as  a  free-lance 
cartoonist  and  comic  gag  writer.  ...  “For 
Better  or  For  Worse”  by  Lynn  Johnston  of 
United  Media  won  a  reader  comics  poll  at 
The  Orange  County  (Calif.)  Register.  The 
next  four  finishers  were  “Peanuts”  reruns 
by  Charles  Schulz  of  United,  “The  Family 
Circus”  by  Bil  and  Jeff  Keane  of  King 
Features  Syndicate,  “Luann”  by  Greg 
Evans  of  United,  and  “Garfield”  by  Jim 
Davis  of  Universal  Press  syndicate.  ... 
Universal  columnist  Richard  Reeves  has 
written  “President  Nixon:  Alone  in  the 
White  House”  for  Simon  &  Schuster. ... 
Featurewell.com  has  introduced  a  weekly 
essay  by  author  Andrei  Codrescu  and  a 
mental-health  column  by  psychologist 
Allan  Comeau.  It's  also  syndicating 
columns  by  Dick  Morris,  the  controversial 
political  consultant  who  worked  for  former 
President  Clinton  and  Republican  politi¬ 
cians.  Morris  was  formerly  with  United.  ... 
AccuWeather  and  Wired  Kingdom  have 
partnered  to  announce  the  release  of  the 
AccuWeather  Media  Theatre  technology  for 
accessing  streaming  media. ...  Reuters 
Health  Information  (RHI),  which  publishes 
100-plus  stories  a  day  on  more  than  200 
Web  sites,  is  using  RichLink  software.  For 
instance,  when  Web  visitors  in  Japan  read 
RHI  content,  they'll  be  able  to  click  on  a 
word  or  phrase  to  make  a  RichLink- 
enabled  Japanese  annotation  pop  up. 
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Universal  starts  its  first 

BUSINESS-TO-BUSINESS  SITE 

Universal  Press  Syndicate  has  intro¬ 
duced  its  first  business-to-business  Web 
site  (http://www.amuniversal.com). 

Much  of  the  site  is  aimed  at  news¬ 
paper  clients,  with  feature  samples  and 
sales  contacts. 

Other  areas  provide  information 
about  licensing,  how  to  obtain  reprint 
permission,  and  the  speakers’  bureau 
that  was  recently  started  by  Andrews 
McMeel  Universal  —  the  syndicate’s 
parent  company. 


Herblock  to  be  replaced 
IF  ‘right  person’  is  found 

The  Washington  Post  has  begun  the 
process  of  looking  for  a  possible  succes¬ 
sor  to  Herblock,  who  died  last  month. 

“If  we  find  the  right  person,  we  will 
hire  that  person,”  said  Post  Editorial 
Page  Editor  Fred  Hiatt,  adding  that 
there’s  no  specific  timetable. 

The  newspaper  is  currently  running 
letters  in  Herblock’s  old  editorial-page 
spot.  Hiatt  noted  that  the  Post  might 
use  more  syndicated  editorial  cartoons 


most  experienced  executive 
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yt'lyoxQ.  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
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Homegrown  terror 

With  so  much  focus  on 
international  terrorism,  does 
the  press  have  a  double 
standard,  barely  covering  the 
domestic  variety?  Columnist 
Ellen  Goodman  points  out  that 
more  than  150  Planned 
Parenthood  offices  or  abortion 
clinics  have  been  bombed  in 
recent  years,  and  they  have 
received  anthrax  threats  since 
1998.  Last  month,  more  than 
100  clinics  received  mailed 
threats,  some  envelopes 
containing  white  powder  from 
“The  Army  of  God,”  with  little 
media  attention.  —  G.M. 


A  shot  and  a  chaser 

Called  “the  most  bitterly  anti-American 
cartoonist  in  America”  by  The  Wall  Street 
Journal,  Ted  Rail  took  his  revenge  last  week  in 
his  strip,  “Search  &  Destroy,”  with  his  comic 
alter  ego  responding  to  the  Journal’s  dig, 

“So  what?  They’re  the  same  guys  who  told 
us  to  buy  dot-com  stocks.”  ...  A  Pentagon 
spokesman  last  week  disclosed  that  the  crew 
aboard  the  USS  Enterprise  have  been  asked  to 
closely  edit  “spontaneous  acts  of  penmanship 
by  our  sailors.”  This  was  in  response  to  The 
Associated  Press  pulling  a  photo  from  circula¬ 
tion  in  mid-October  because  it  showed  a  bomb 
about  to  be  dropped  on  the  Taliban  bearing 
the  graffito,  “High  jack  this,  fags.”  —  G.M. 


Murdoch:  A  sorry  case 

Now  WE  KNOW  WHERE  RuPERT  MURDOCH’S 
moral  floor  is  really  located.  He  has  refused 

to  express  regret  for  the 
recent  editorial  cartoon  in 
his  New  York  Post  that 
suggested  New  York  Daily 
News  owner  Mort 
Zuckerman  had  sent  the 
paper  an  anthrax-laced 
letter.  Now,  showing  a  bit 
of  chivalry,  he  has  faxed 
Murdoch;  Christiane  an  apology  to  CNN’s 
sympathizer  Christiane  Amanpour  for 

a  recent  column  in  the  Post  in 
which  Andrea  Peyser  called  her 
a  “war  slut.”  Amanpour  said 
she  was  “entirely  satisfied” 
with  Murdoch’s  note. 

—  Greg  Mitchell 


Photo  of  the  week 
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TAYLOR  JONES,  THE  PALM  BEACH  POST,  WEST  PALM  BEACH,  FLA. 

IF  NOT  FOR  Sept.  11,  they  all  might  have  been  dressing  up 
as  Britney  Spears  or  Pokemon  characters.  For  a  Halloween 
tribute  to  New  York  heroes,  The  Palm  Beach  Post  asked  parents 
to  bring  in  kids  outfitted  as  firefighters,  police,  or  medics  —  and  74 
turned  out  in  full  force.  For  some,  nothing  less  than  the  Statue  of 
Liberty  would  do,  but  no  Rudy  Giulianis  were  spotted.  —  G.M. 


HOITYPE 


_  THE  BEST  —  AND  RE^  —  OFJ’HE  PRESS _ 

7irv7?  a  crisis,  if  it  t^ocs  on  forever,  is  no  lon^^er  a  crisis, 
and  in  time  people  xcill  revert  to  former  habits." 

-  JOHN  MORTON,  INDUSTRY  ANALYST,  PREDICTING 
MORE  newspaper  SPENDING  CUTS  TO  COME 
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Getting  It  Right 


Balancing  threats  posed  by  those  outside,  and  inside,  our  ranks 

IN  HIS  SPEECH  TO  CONGRESS  AFTER  AMERICANS  EXPERI- 
enced  deadly  terrorism  firsthand,  President  Bush  said  this 
“attack  on  freedom”  means  “freedom  and  fear  are  at  war.” 

On  the  Fourth  of  July,  1917,  when  the  nation  was  engaged 
in  World  War  I  against  a  much  more  visible  enemy,  a  New 
York  Times  editorial  declared  that,  in  wartime,  “good  citizens  | 
willingly  submit”  to  government  restrictions  on  our  liberties  that  I 
“are  essential  to  the  national  existence  and  welfare.”  ! 

This  Sept.  25,  the  New  York  Post,  in  an  editorial,  warned,  “From  | 
now  on,  Americans  —  all  Americans  —  are  going  to  look  at  a  lot  of  I 


things  in  a  very  different  way ...  like  our 
commitment  to ...  virtually  unfettered 
personal  freedoms ...  things  will  never  fully 
be  the  same  again. 

As  reported  in  the  Oct.  1  issue  of  Ei^P, 
Tom  Gutting,  city  editor  and  columnist  at 
the  Teaxis  City  (Texas)  Sun,  was 
fired  in  September  for  writing 
that,  on  the  day  of  the  terrorist 
attacks,  “the  president  was 
flying  around  the  country  like  a 
scared  child.”  Also  fired  about 
the  same  time  was  Dan  Guthrie, 
whose  column  in  the  Daily 
Courier  in  Grants  Pass,  Ore., 
contended  the  president 
“skedaddled”  in  the  wake  of 
the  attacks.  In  both  cases, 
publishers  appeared  to  be  responding  to 
furious  reader  reaction  to  criticism  of  the 
commander  in  chief  in  time  of  war.  Fear 
had  conquered  freedom  of  the  press. 

James  Madison,  who  wrote  the  First 
Amendment,  knew  that  freedom  of  speech 
and  of  the  press,  however  guaranteed  by 
the  Bill  of  Rights,  could  become  fragile 
because,  as  he  wrote  to  Thomas  Jefferson: 
“Wherever  the  real  power  in  a  government 
lies,  there  is  the  danger  of  oppression.  In 
our  governments,  the  real  power  lies  in  the 
majority  of  the  community.” 


Other  newspapers  have  rejected  self-cen¬ 
sorship.  In  a  Sept.  29  editorial,  “Free  speech 
in  wartime,”  The  Washington  Post,  citing 
the  summary  dismissals  of  the  columnists 
in  Texas  and  Oregon  who  were  not  afhtid  of 
freedom,  reminded  us  that  newspapers  and 
other  forums  “will  be  judged  in 
time  by  how  robustly  they 
resist  a  climate  of  intolerance. 

...  It  is  America’s  strength  to 
encourage  contrarian  view¬ 
points  and  tolerate  distasteful 
remarks,  especially  when 
political  discourse  matters.” 

As  this  war  of  indeterminate 
length  £^ainst  often-invisible 
enemies  with  a  worldwide  reach 
continues,  fear  will  rise  in  this 
nation.  Accompanying  it  will  be  popular 
condemnation  of  those  who  “support”  the 
terrorists  by  criticizing  government  incur¬ 
sions  on  freedoms  to  secure  our  very  lives. 

To  realize  how  great  this  pressure  from 
“the  majority  of  the  community”  can  be,  it’s 
important  for  journalists  —  particularly 
editors  and  publishers  —  to  keep  in  mind 
the  results  of  the  “State  of  the  First  Amend¬ 
ment  2001”  survey,  released  by  the  First 
Amendment  Center  this  July  Fourth. 

Well  before  Sept.  11, 71%  of  respondents 
from  around  the  country  stated  that  “it  is 


important  for  the  government  to  hold  the  ^ 
media  in  check.”  Only  24%  strongly  agreed  ! 
that  “people  should  be  allowed  to  display  in  j  j 
a  public  place  art  that  has  content  that  may  i  j 
;  be  offensive  to  others.”  | 

!  How  many  Americans  would  now  agree  !  j 
;  that  art  —  for  example,  a  political  cartoon  | 
j  in  a  newspaper  —  should  be  allowed  were  it  j  i 
j  to  satirize  President  Bush  and  U.S.  Attor-  I  { 

!  ney  General  John  Ashcroft  as  “un-Ameri-  1 1 
can”  for  subverting  the  Bill  of  Rights?  j 

That  same  First  Amendment  survey  ; 

I  also  revealed  that  only  53%  agreed  —  i , 

j  before  Sept.  11  —  that  “newspapers  should 
be  allowed  to  publish  freely  without 
government  approval  of  a  story.” 

Support  of  self-censorship  by  the  press 
during  the  current  war  has  even  come  from  i 

New  York  Times  columnist  William  Safire, 
a  consistent  and  sometimes  courageous 
defender  of  the  Bill  of  Rights.  Before  the  i ! 

U.S.  State  Department  killed  an  exclusive  :  j 

Voice  of  America  (V OA)  inter\aew  with  the  ^  ■ 

Taliban  leader.  Mullah  Mohammad  Omar,  1 1 
Safire  vm)te  a  column,  “Equal  time  for 
Hitler?”  in  which  he  insisted  that  “VOA  is  j  j 
the  wrong  voice  in  this  area  in  wartime.”  ! ! 

Editorially,  The  Wall  Street  Journal  also  |  i 

agreed  with  the  State  Department.  I 

After  VOA  reporters  and  editors  !  I 

protested  being  censored  by  threatening  a  !  j 

mass  resignation,  the  interview  was  aired,  ’  I 
in  part.  VOA  Acting  Director  Myma 
Whitworth  (since  replaced)  had  urged  the 
staff  —  as  Jules  Witcover  reported  in  The  \  \ 

Sun  of  Baltimore  —  “not  to  fall  under  the  |  j 

spell  of ‘self-censorship.’  If  you  do,  ‘they  1 1 

have  won.’  ”  Whitworth  went  on,  “Continue 
to  interview,  anyone,  anywhere.”  i 

Witcover  also  wrote  that  after  VOA  had  !  i 

regained  its  independence  —  it  is  required  I 
i  by  its  charter  “to  be  accurate,  objective,  and  j  j 
I  comprehensive”  —  State  Department  ’ 

i  spokesman  Richard  Boucher  said  the  |  j 

!  government  will  “look  into  the  defiance.”  1 1 
i  On  Sept.  29,  in  New  York,  even  before  | 

!  any  of  the  administration’s  limits  on  civil  1 1 
1  liberties  had  reached  the  U.S.  Supreme  I 

I  Court,  Justice  Sandra  Day  O’Connor  I 

predicted,  “We’re  likely  to  exp>erience  more  j 
restrictions  on  our  personal  freedom  than  ! 
i  has  ever  been  the  case  in  our  country.”  i  j 

If  assaults  on  the  Bill  of  Rights  by  those  j 

within  the  ranks  continue,  how  many  in  the  i 

i  press  will  become  obedient  “good  citizens”  I 
'  in  this  war  between  freedom  and  fear?  II  ; 
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ATTENTION  EXHIBITORS! 

It's  Almost  Show  Time, 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


“The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  Marketing  Manager  -  Infinet 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  Vie  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 

We've  already  signed  up  for  2002!" 

Jeff  Nelson,  VP  of  Sales  &  Marketing  -  Cold  North  Wind 


"  .  .  our  booth  was  buzzing  the  whole  show!  We  signed  clients  on  the  spot  for  sites  tha  t 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people.  ” 

Deb  Dreyfuss-Tuchman,  VP  Business  Development/ .Affiliate  Sales  -  Videoaxs 


#"~)ITORe^PUBUSHER's  13th  Annual 

INTERACTIVE 
^  NEWSPAPERS 

2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 

Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST  NORTHEASTERN  US/CANADA  MIDWEST 

Betsy  Maloney  Howard  Flood  Derek  Hamilton 

Associate  Ad  Director  Account  Executive  Account  Executive 

301-656-5712  646-654-5122  (312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
(831)  625-6902 


Or  call  the  Conference  Hotline  (888)  536-8536  for  additional  information. 


Don't  miss  this  once-a-yeai  chance  to  join  indostiy  leaded  in  a  discussion  of  critical  issues 
currently  affecting  interactive  newspapers^  and  (according  to  past  ^tendees)  the  best  networking 
opportunity  of  the  year. 

Pre-Register  before  December  14,  2001  and  SAlffi  $300  oft  the  Regular  Rate  of  $1,495  to  attend 
the  ONE  event  that  elicits  this  kind  of  passionate  rOspottSO,  year  nfter  yean 

"Excellent  range  of  Speakers  and  viewpditits* »  ' 

There  were  several  good  ideas  Ikat  I  can  tcdce  btidk*  *  *OveidU,  d  great  confer  , . 

The  interactive  brainstorming  (was)  the  best  *  4  The  specdcers  vrere  v^  knowledgeoble,  4 » 
The  sessions  were  outstanding,  one  ahrne  pa^  f&tthe  conference, . . 

Very  helpful . .  .The  networldng  was  exc^ent  at  Hds  show.r 


/x|:DITORt^PUBLISHER's  13th  Annual 

INTERACTIVE 
^  NEWSPAPERS 

2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 


includes 
ticket  to 
7thAnnuol 


Awards 


To  register,  visit  wv/w.editorandpublisher.com  OR  call  (toll-free)  1-888-536-8536  for  group  rates 
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